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MINUTES OF THE FOURTH BOS OF DEPARTMENT OF ACCOUNTING AND FINANCE

The meeting of the Fourth Board of Studies (BOS) for Department of Accounting& Finance was
held on December 1%, 2017 at 10.00 amat Temporary Academic Block, Central University of
Himachal Pradesh, Shahpur in the Dean’s Chamber.The following members were present:

1. Dr. Sanjeev Gupta,Chairman & Convener, Head, Department of Accounting & Finance
Management, Central University of Himachal Pradesh.

2. Prof. O P Verma, External Subject Expert, Professor, University Business School, Himachal
Pradesh University, Shimla.

3. Dr Manpreet Arora, Assistant Professor, Department of Accounting& Finance, School of
Business and Management Studies, Central University of Himachal Pradesh.

4. Dr Mohinder Singh, Assistant Professor, Department of Accounting& Finance, School of
Business and Management Studies, Central University of Himachal Pradesh (Special
Invitee).

Prof Kuldeep Singh, External Subject Expert, Department of Commerce, MDU Rohtak and Prof. H R
Sharma, Head, Department of Economics and Public Policy and B C Chauhan, Dean School of
Physical & Material Sciences could not attend the meeting and were granted leave of absence.

In The Fourth meeting of Board of Studies following decisions were taken agenda wise:

AF-BoS-IV/17-1: Formal Confirmation of minutes of the meeting of the Third Board of
Studies (BoS)

The minutes of the meeting of the 3"BoS which were finalized and sent to all the members of
BoS were and same were finalised.

The Board approved the said minutes.

AF-BoS-1V/17-2: To Revise credits of certain courses

Agenda-Majority of the courses in the course catalogue are of two credits. 1t is proposed that in
order to have in depth knowledge of cerlain courses it becomes important to revise the credits of
certain courses to four credits. The list of courses for which the credits are raised to four from
two is appended in Annexure II.



Decistony Phe wmendment of the eredits ol courses wis uly npproved By e Bonrd with
CONNINNY,

AFBoN-IVE700 To vocommend now Conrses nd voctiy tow ttley to he ottorvd by
Depavtiment as well uy sehool

Apendn-Cerain new conrses om the specindisation of tinance and Tor the general overhnuling
of the student om diverse Helds/common dopartments wore plaved belore Dol for
recommendations, So-that they can be added in the Tist ol couses offored fom the deprtment

and schoole Annexure T consisted of the st in which the new addittons o vartous honds are
added,

Deciston: The nmended coneses were duly approved by the Boned with consonsuy, Howay
also recommended by the Boned thnt fow more conrses In the Depurtment of Accounting

and Flnanee enn be addeds Fow other coneses I the velevant tleld of four erodliy nmy he
Introdueed,

AF-BoS-IV/E7-48 To Review the contents of the conrses belng oftered In the Departiment

Apenda-ln accordanee with the ordinanees of the Central University of Timaehal Pradenh
(CUHP) the course contents ave designed by respective taculty members within the prosorihed
broader guidelines laid down their in,

The course contents are reviewed regulaely by the BoS. Thus, the course contents of the courses
offered by the Department during aendemic session 2015<16 and Monsoon Semestor 2017 were
placed betore BoS {or review,

Deciston: 1was duly approved by the Board,

AF-BoS-1V/17-5: To evalunte Synopsts of Ph D Resenreh Scholur(y) In Rese
(RD) programme in the Depurtment, to approve o Change In tie
reconmmend the contivmation of vegisteation to the Sehool Boned,

neeh Degree
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The synopsis submitted by the Resenreh Seholar(s) entolled i PD - pro

gramme in the
Department (o be placed beltore oS, Thereby, the synopses aro placed for the

approval of bourd,
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2. [ AKhil Sharma | CUHPT4RDMGMTOL | Dynamics  of  Crude  Oil  Prices  and
Exchange Rate: An Empirical  Evidence
from Indiun Perspective

Vikas CUHPIT4RDMGMTO4 [ “Consumer Pereeption Towards Electronic
Payment Systems: An Empirical Study In
Himachal Pradesh".

[R)

Decision: The synopses were duly approved by the Board.
AF-BoS-111/17-6: To change the title of research work

Mr Bhushan Singh (CUHP13RDMGTO02) Supervised by Dr Mohinder Singh had placed a
request before the Board for the change in title. Earlier the title was “Financial Literacy and
Investment Behaviour among Schedule Tribes: A Study of Himachal Pradesh”. The
proposed new title is *Household Portfolio, Risk Tolerance and Financial Literacy: A Study
on Schedule Tribes of H.P”. The request to approve the change in title was placed before BOS.

Decision: The change the title of research work was duly approved by the Board.

The meeting ended with a vote of thanks by the chairman.
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The Central University of Himachal Pradesh

in accordance with the guid

16.

Based on the availability of intellectual resources, feedback from the students and available physical
resources, the following courses have been selected for MBA Programme 2018-20. The students will

exercise choice within the framework of CUHP- CBCS.

(CUHP) has modified its Choice Based Credit System (¢ :
olines of UGC. Hence, School of Business and Management Stl{dies (B
has also brought necessary changes In its Courses In view of amended relevant.Ordm?nces. The
modified Choice Based Credit System (CBCS) had been made functional the academic session 2015 -

Credit Requirement for MBA Program of Study (4 Semesters)

Course Category Percentage | Credits
1. Core Courses 65%
Compulsory Courses | 50% 40
Open Courses | 15% 12
2. Elective Courses 25%
Specialization Courses | 20% 16
Inter Disciplinary (University Wide) Courses | 5% 4
3. Foundation Courses 10%
Skill Development Courses | 5% 4
Human Making Courses | 5% 4
Total 100% 80
Semester wise Credit Distribution
Courses 1. Core 2. Elective 3. Foundation | Total
->
Semeste Skill Human
Speclallzat]
r Sompuisory | Opan peciafzation i Development | Making
| 16 - - - 2 2 20
I 12 q - 2 2 20
1T 4 4 8 4 . . 20
v 8 4 8 - - - 20
L Total 40 12 16 4 q 4 80
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1.Core Courses

a. Core Compulsory Courses: Required Credits 40
All MBA students shall study compulsory core courses In each semester as given

below:
{ | - Semester
‘ Sl. No. | Course Code Course Name Credits
l 1 AFA 407 Accounting for Managerlal Declsions 2
| 2 SAS 403 Business Statistics 2
3 MSO 402 Legal Aspects of Business 2
4 MSO 413 Managerial Economics 4
5 MSC 401 Marketing Management 4 |
6 HRM 401 Organizational Behaviour 2
Total Credits 16
| 1l - Semester
Sl. No. | Course Code Course Name Credits
1 AFA 403 Financial Management 4
2 HRM 402 Human Resource Management 4
3 POM 401 Operations Management 2
4 MSO 601 Business Research Methods 2
Total Credits 12 |
11l -Semester
Sl. No. Course Code Course Name Credits
1 MSC 506 Consumer Behaviour 2
2 MSO 507 On-the-job Training and Training Report 2
4

Total Credits
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r IV -Semester

_—‘——-JI
Credlts\J
!

§l. No. | Course Code Course Name
AFA 450 Seminar Paper on Emerging issues in
Accounting and Finance
. HRM 414 Seminar Paper on Emerging issues in HRM and 5
| OB
‘; | MSC 415 ' Seminar Paper on Emerging issues in
'l | | Marketing and Supply Chain Management |
2 | V50493 | Project Work 2 N
3 | M5S0 498 | Comprehensive Viva Voce 2 |
4 POV S0Z | Operations Research 2 ?
8

| Total Credits

—

¢
Y

\

i

i



b. O
) :f; Core Courses: Required Credits: 12
ent sh
w— ;Il have the choice to take courses with total 12 credits out of the following
dharkoy 9 e'red bY the School of Business and Management Studies (SBMS). The
ent will notify the courses to be offered in each semester.

Sl.No, | Course
Code Course Name Credits

; :::g 230 Business Communication 2
S = 41; Management Principles & Functions 2
- Entrepreneurship Development 2
5: iii ‘1(;?1 Corporate Governance & Social Responsibility 2

Management of Financial Institutions 2
6. AFA 502 Project Management 2
7 MIB 411 International Business Environment 2
8. POM 505 Total Quality Management 2
9. COD 404 Organizational Development
10.
11.

2.Elective Courses

a. Specialisation: Required Credits 16

The students shall have the choice to select one of the three baskets of courses out of the
following groups. Further the students shall have choice of selecting 16 credits from chosen
basket or specialisation area.

Group |: Accounting & Finance

sl. No. Course Code Course Name Credits
L AFA 530 Financial Econometrics 4
2, AFA 512 Investment Analysis & Portfolio

Management

3 AFA 427 Tax Management 2
4 AFA 504 Financial Derivatives 2
5. MGT 412 Merger and Acquisition 2
6. AFA 415 stock Market Operations 2
7 AFA 404 Personal Finance 2
8 AFA 507 Working Capital Management 2
9. AFA 508 Mergers and Acquisitions 2
10. AFA 509 Management of Mutual Funds 2
11. AFA 524 Options, Futures and other Derivatives 2
12, AFA 525 Fundamentals of Investments 2
13. AFA 526 Bond Markets Analysis and Strategies 2
14, AFA 529 Quantitative Finance 4
15. AFA 532 Forelgn Exchange Risk Management 2

d—,,
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Group ll: Marketing and Supply Chain Management

Course Name

o
o
o
(74

.

Sl. No. Course Code

1 MSC 402 Service Marketing 2

2 MSC 408 Supply Chain Management 2

3 MSC 405 Integrated Marketing Communication 2 |
4 MSC501 | Social Marketing 2 |
S MSC 502 Marketing Research 2 ]
6 MSC 520 Internet Based Marketing 2|
7 MSC 507 Rural Marketing 2 7
8 MSC 439 Mobile Based Marketing 2 j
9 MSC 440 Retail Management 2 7
10 MSC 522 Web Based Advertising 2 q
11 .

12 j

Group Il Human Resource Management

Sl. No.

Course Code

Course Name

Credits j

1 HRM 405 Career and Succession Planning 2
2 HRM 408 Organizational Theory, Design and 2
Effectiveness
|3 HRM 409 Leadership- Concept and Theories 2
[ 4 HRM 411 Diversity and Cross Cultural Management 2 j
5 HRM 502 Management of Industrial Relations 2
6 HRM 504 Social Security and Labour Welfare 2
7 HRM 508 Compensation Management 2
8 HRM 512 Industrial Psychology 2
9 HRM 513 Labour Laws 2
10 HRM 525 Organization Transformation and b,
Development
11
12

D



3.Foundation Courses

All the stud Wigive:

o ande‘ﬂ'nts c;f.the University shall be required to take 4 credits from (a) Skill Development

nvent mcre its from (b) Human Making courses offered by the university departments. The
y Wil notify the courses being offered in a semester in the beginning of each semester.

Students wi i ; 2
score ill be given wider choice and will be selected on the basis of their score In admission

Note: The School of Business and Management Studies (SBMS) shall offer the following courses for
all the students of the University.

a. Skill Development: Required Credits 4 (Four)

Course
Sl. No. Course Name Credits

Code

1. AFA 544 Finance and Investment Skills 2

7 EDM 403 Success Stories of Entreprencurs and 2

Managers

3. HRM 416 Employability Skills 2

4, MSC 520 Internet Based Marketing 2

5.

b. Human Making: Required Credits 4 (Four)

S.No Course Course Name Credits
Code
i CSR 401 Human Values and Ethics 2
2. CSR 405 Self-Management and Development 2
3 CSR 406 Life & Career Planning 2
4. CSR 407 Inter Personal Effectiveness 2
5; CSR 408 Leadership Development 2

%
44
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b. Elective Interdisciplinary Courses — Required Credits 4 (Four)

The students of MBA shall take 4 credit courses from the courses offered by other Schools
The List of such courses shall be provided to the students in the beginning of the semester.

Course
SI. No. Course Name Credits
Code '

MSO 506 | Strategic Management

EDM 406 | Managing Creativity, Innovation & Incubation
EDM 405 | Management of MSME

EDM 413 | Entrepreneurship Development

4 ¥/
N2
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REGISTRATION FORM FOR FOUNDATION COURSES- SPRING SEMESTER, 2018

DEPARTMENT / CENTRE:

PROGRAMME OF STUDY:

Roll No:

NAME OF STUDENT:

TIMING: 1:30-2:30 (Tuesday & Wednesday)

Note: The student has to assign Course Code and Course Title as per his/her interest.

HUMAN MAKING COURSES

. Teacher Name/ Class Room | Course Code and Course Title Teacher’s
Course Code | Course Title . .
Registration Room No. Allotted (Opted by Students) Remark
TTM 512 Eco tourism Planning and practices Dr. Suman Sharma (304) CR-09
ECN 457 Economics of Values and Ethics Mr. Kamal Singh (202) CR-04
PAS 417 A History & Philosophy of Science Dr. B.C. Chauhan (304) CR-11
CBB 436 History of Science & Technology in India Dr. Vikram Singh (209) CR-10
CSR 408 Leadership Development Dr. Gitanjali Upadhaya (202) CR-02
ENV 508 Environmental Ethics Dr. S. Chatterjee (210) CR-01
CSR 407 Interpersonal Effectiveness Dr. Yoginder Singh Verma (101) CR-03
Csl 429 IT Tools for Smart Work Mr. Dugra Prasad Dora (303) CR-05
EEL-443 Literature, Empathy and Human-Making Dr. Yash Pal (202) CR-06

| Undertaking:

| | hereby undertake that above information with respect to Human-Making Course is given by me as per my preference and | will not change it later.

Signature of the Student




REGISTRATION FORM FOR FOUNDATION COURSES- SPRING SEMESTER, 2018

DEPARTMENT / CENTRE:

PROGRAMME OF STUDY:

Roll No:

NAME OF STUDENT:

TIMING: 1:30-2:30 (Thursday & Friday)

Note: The student has to assign Course Code and Course Title as per his/her interest.

SKILL DEVELOPMENT COURSES
. Teacher Name/ Registration Class Room Course Code and Course Title Teacher’s
Course Code | Course Title
Room No. Allotted (Opted by Students) Remark

ECN 456 Basic Statistical and Econometric Mr. Amit Kumar Basantaray (202) CR-04

Techniques
TTM 429 Security, Rescue and Disaster Dr. S. Sundararaman (304) CR-09

Management
PAS 556 Science of Yoga Dr. OSKS Sastri (304) CR-11
ENV 528 Nano - techniques and Environment Dr. Dilbag Singh (303) CR-05
MSC 412 Personal Selling and Salesmanship Dr. Bhagwan Singh/Dr. Chaman Lal (202) CR-03
MSC 430 Digital Marketing Dr. Bhagwan Singh (202) CR-02
EDM 406 Managing Innovation, Incubation & Dr. Sarvesh Kumar (202) CR-01

Creativity
AFA 411 Management of Financial Institutions Dr. Manpreet Arora (209) CR-06
HRM 515 International HRM Dr. Rita Sharma (209) CR-111
AFA 544 Finance and Investment Skills Dr. Ashish Nag (209) CR-10
HRM 416 Employability Skills Dr. Aditi Sharma (209) CR-08
CSl 446 Lab Libre Office (FOSS) Mr. Ajay Kumar (303) CR-12
EEL 414 Advanced Oral Communicative Skills in | Dr. Yash Pal (202) CR-07

English

Undertaking:

| I hereby undertake that above information with respect to Skill Development Course is given by me as per my preference and | will not change it later.

Signature of the Student




Central Aniversity of Bimachal Pradesh
(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

Course Registration Form
1. Name of the Program of Study: Master of Business Administration (MBA) 2. Semester: First (1)
3. Name of the School: School of Business & Management Studies
Important Instructions:

e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean

Compulsory Core Courses( No of Credits = 16)

Sl. No. | Course Code Course Name Credits | YeS Course
Coordinator
1 AFA 407 Accounting for Managerial Decisions 2 Yes MA/ AN
2 SAS 403 Business Statistics 2 Yes AN/ RD
3 MSO 402 Legal Aspects of Business 2 Yes MA
4 MSO 413 Managerial Economics 4 Yes SG/ MS
5 MSC 401 Marketing Management 4 Yes CL/ SK
6 HRM 401 Organizational Behaviour 2 Yes YSV/ AS/ Gl
Total Credits 16

Skill Development Courses (No. Of Credit=2)*

7| | | | ]

Human making Courses (No. Of Credit=2)*

8 | | | | ]

*Please give your course preference in the sheet attached

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.
Name of the Student (in Capital Letters): Roll No.

Signature of the Student

For Office Use Only
Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit

requisite fee.

Signature of the Dean

Signature of Fee Clerk with seal of payment




Central Aniversity of Bimachal Pradesh

(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

" oy
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Course Registration Form
1. Name of the Program of Study: Master of Business Administration (MBA) 2. Semester: Third (l11)
3. Department: A&F. 4. Name of the School: School of Business & Management Studies

e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean

Compulsory Core Courses( No of Credits = 04)

Sl. No. Course Code Course Name Credits | Yes Course Coordinator
1 MSC 506 Consumer Behaviour 5 Yes | Dr. Bhagwan Singh/
Dr. Sarvesh Kumar
2 MSO 507 On-the-iob Training and Training Report 2 Yes
Total Credits 4

Core Open Courses( No of Credits = 04)

Sl. No. Course Code Course Name Credits | Yes | Course Coordinator
) Dr. Chaman Lal/
1. | EDM 413 Entrepreneurship Development 02 Yes Dr. Gitanjali Upadhaya
2. | AFA 502 Project Management 02 Dr. Manpreet Arora
3. | MSC 405 Integrated Marketing Communication 02 Dr. Bhagwan Singh
4. | HRM 411 Diversity and Cross Cultural Management 02 Dr. Gitanjali Upadhaya
Total Credits 4

Elective Specialization ( No of Credits = 08)

Course Yes | Course Coordinator
Sl. No. Course Name Credits
Code
1.| AFA 554 Statistics for Finance 02 Dr. Mohinder Singh
2.| AFA 507 Working Capital Management 02 Dr. Manpreet Arora
3.| AFA 512 Investment Analysis and Portfolio Management 02 Dr. Ashish Nag
4| AFA 415 Stock Market Operations 02 Dr. Mohinder Singh
5.] AEA 405 Merchant Banking and Financial Services 02 Dr. Ashish Nag
Total Credits 8
Elective Interdisciplinary ( No of Credits =04)
Sl. No. Course Code Course Name Credits | Yes Course Coordinator
Dr. Aditi Sharma/
1. | MSO 506 Strategic Management 04 Dr. Manpreet Arora/
Dr. Sarvesh Kumar
Total Credits

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.
Name of the Student (in Capital Letters): Roll No.

Signature of the Student
For Office Use Only
Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit requisite
fee.

Signature of Dean




Department: HRM&OB.

Central Aniversity of Bimachal Pradesh

(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

Course Registration Form

Name of the Program of Study: Master of Business Administration (MBA)
4. Name of the School: School of Business & Management Studies

2. Semester: Third (l11)

e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean

Compulsory Core Courses( No of Credits = 04)

Sl. No. Course Code Course Name Credits | Yes Course Coordinator
1 MSC 506 Consumer Behaviour Yes Dr. Bhagwan Singh/
2 Dr. Sarvesh Kumar
2 MSQO 507 On-the-iob Training and Training Report 2 Yes
Total Credits 4
Core Open Courses( No of Credits = 04)
Sl. No. Course Code Course Name Credits Yes Course Coordinator
. Dr. Ch Lal
1. | EDM 413 Entrepreneurship Development 02 Yes ' , am‘an' alf
Dr. Gitanjali Upadhaya
2. | AFA 502 Project Management 02 Dr. Manpreet Arora
3. | MSC 405 Integrated Marketing Communication 02 Dr. Bhagwan Singh
4. | HRM 411 Diversity and Cross Cultural Management 02 Dr. Gitanjali Upadhaya
Total Credits 4
Elective Specialization ( No of Credits = 08)
Sl. No. | Course Code Course Name Credits | Yes | Course Coordinator
1, HRM 513 Labour Laws 02 Dr. Aditi Sharma
2, HRM 502 Managment of Industrial Relations 02 Dr. Aditi Sharma
3. HRM 508 Compensation Management 02 Dr. Gitanjali
4, HRM 511 Strategic HRM 02 Dr. Rita Sharma
5/ HRM 525 Organisation Transformation and Development 02 Dr. Rita Sharma
Total Credits 8
Elective Interdisciplinary ( No of Credits =04)
Sl. No. Course Code Course Name Credits Yes Course Coordinator
Dr. Aditi Sharma/
1. | MSO 506 Strategic Management 04 Dr. Manpreet Arora/

Dr. Sarvesh Kumar

Total Credits

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.
Roll No.

Name of the Student (in Capital Letters):

For Office Use Only

Signature of the Student

Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit requisite

fee.

Signature of Dean




Central Aniversity of Bimachal Pradesh

(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

Course Registration Form
1. Name of the Program of Study: Master of Business Administration (MBA) 2. Semester: Third (l11)
3. Department: M&SCM. 4. Name of the School: School of Business & Management Studies

e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean

Compulsory Core Courses( No of Credits = 04)

Sl. No. Course Code Course Name Credits Yes Course Coordinator
1 MSC 506 Consumer Behaviour Yes Dr. Bhagwan Singh/
2 Dr. Sarvesh Kumar
2 | MSO 507 On-the-iob Training and Training 2 Yes
Total Credits 4
Core Open Courses( No of Credits = 04)
Sl. No. Course Code Course Name Credits Yes Course Coordinator
. Dr. Ch Lal
1. | EDM 413 Entrepreneurship Development 02 Yes ' , am‘an' alf
Dr. Gitanjali Upadhaya
2. | AFA 502 Project Management 02 Dr. Manpreet Arora
3. | MSC 405 Integrated Marketing Communication 02 Dr. Bhagwan Singh
4. | HRM 411 Diversity and Cross Cultural 02 Dr. Gitanjali Upadhaya
Total Credits 4
Elective Specialization ( No of Credits = 08)
Sl. No. | Course Code Course Name Credits Yes | Course Coordinator
1/ MSC 520 Internet Based Marketing 2 Dr. Bhagwan Singh
2] MSC 509 Green Marketing 2 Dr. Sarvesh Kumar
3. MSC 507 Rural Marketing 2 Dr. Chaman Lal
4| MSC 404 Industrial Marketing 2 Dr. Chaman Lal
5/ MSC 522 Web Based Advertising 2 Dr. Bhagwan Singh
Total Credits 8
Elective Interdisciplinary ( No of Credits =04)
Sl. No. Course Code Course Name Credits Yes Course Coordinator
Dr. Aditi Sharma/
1. | MSO 506 Strategic Managment 04 Dr. Manpreet Arora/

Dr. Sarvesh Kumar

Total Credits

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.

Roll No.

Name of the Student (in Capital Letters):

Signature of the Student
For Office Use Only
Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit requisite
fee.

Signature of Dean



Central Aniversity of Bimachal Pradesh
(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

Course Registration Form
1. Name of the Program of Study: Master of Business Administration (MBA) 2. Semester: Il
3. Name of the School: School of Business & Management Studies

Important Instructions:
e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean
Compulsory Core Courses (No. of Credits=12)

Sl. No. Course Code Course Name Credits Teacher
1 AFA 403 Financial Management 4 AN/MS/MA
2 HRM 402 Human Resource Management 4 YSV/AS/GI
3 POM 401 Operations Management 2 RS/SK
4 MSO 601 Business Research Methods 2 MS/AN/AS
Total Credits 12
Open Core Courses (No. of Credits=04)
Sl. No. Course Code Course Name Credits Teacher
1 EDM 413 Entrepreneurship Development 2 CL
2 MSO 401 Management Principles & Functions 2 RS
3 MSO 410 Business Communication 2 Gl
Total Credits 4

Foundation Courses (No. of Credits=04)

Skill Development Courses (No. Of Credit=2)*

Human making Courses (No. Of Credit=2)*
| | | L

*To be allotted as per the preference provided by the student

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.
Name of the Student (in Capital Letters): Roll No.

Signature of the Student

For Office Use Only
Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit

requisite fee.
Signature of Dean




Central Aniversity of Bimachal Pradesh

(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

Course Registration Form
1. Name of the Program of Study: Master of Business Administration (MBA) 2. Semester: (V)
3. Department: Accounting and Finance 4. Name of the School: School of Business & Management Studies
Important Instructions:

e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e Total Number of Courses opted shall not exceed 20 credits in a Semester.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean

S. No. Course Course Title Credits Teacher
Code
Compulsory Core Courses( No of Credits = 8)
1. | AFA 450 Seminar Paper on Emerging issues in Accounting All Teachers
and Finance 2 of Concerned
Department
2. | MSO 499 Project Work 2 Concerned
Mentor

MSO 598 Comprehensive Viva Voce

4. | POM 504 Operations Research 2 SG
Core Open Courses( No of Credits = 4)
5. | POM 505 Total Quality Management 2 RS
6. | MIB411 International Business Environment 2 MA
7. | CSR 403 Corporate Governance & Social Responsibility 2 MS
Elective Specialization(No of Credits = 8)
8. | AFA 524 Options, Futures and other Derivatives 2 AN
9. | AFA 404 Personal Finance 2 MA
10.| AFA 526 Bond Markets Analysis and Strategies 2 AN
11.| AFA 427 Tax Management 2 MS
12.| AFA 532 Foreign Exchange Risk Management 2 MS
13.| AFA 508 Mergers and Acquisitions 2 MA

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.

Name of the Student (in Capital Letters): Roll No.

Signature of the Student
For Office Use Only
Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit
requisite fee.

Signature of the Dean



Central Aniversity of Bimachal Pradesh

(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

Course Registration Form
1. Name of the Program of Study: Master of Business Administration (MBA) 2. Semester: (V)
3. Department: HRM&OB 4. Name of the School: School of Business & Management Studies
Important Instructions:

e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e Total Number of Courses opted shall not exceed 20 credits in a Semester.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean

S. No. Course Course Title Credits
Code
Compulsory Core Courses( No of Credits = 8)
1. | HRM 414 Seminar Paper on Emerging issues in HRM and OB All Teachers
2 of Concerned

Department

2. | MSO 499 Project Work 2 Concerned
Mentor

MSO 598 Comprehensive Viva Voce

4. | POM 504 Operations Research 2 SG
Core Open Courses( No of Credits = 4)
5. | POM 505 Total Quality Management 2 RS
6. | MIB411 International Business Environment 2 MA
7. | CSR 403 Corporate Governance & Social Responsibility 2 MS
Elective Specialization(No of Credits = 8)
8. | HRM503 Human Resource Development 2 YS
9. | HRM 512 Industrial Psychology 2 Gl
10.| HRM 515 International HRM 2 Gl
11.| HRM 408 Organisational Theory, Design and Effectiveness 5 RS
12.| HRM 509 Performance Management- Systems & Strategies 2 AS
13.| HRM 504 Social Security and Labour Welfare 5 AS

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.

Name of the Student (in Capital Letters): Roll No.

Signature of the Student
For Office Use Only
Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit

requisite fee.

Signature of the Dean

Signature of Fee Clerk with seal of payment



Central Aniversity of Bimachal Pradesh

(ESTABLISHED UNDER CENTRAL UNIVERSITIES ACT 2009)
PO Box: 21, Dharamshala, Himachal Pradesh-176215

Course Registration Form
1. Name of the Program of Study: Master of Business Administration (MBA) 2. Semester: (V)
3. Department: M&SCM 4. Name of the School: School of Business & Management Studies
Important Instructions:

e Student has to tick in the relevant box/ fill up the Course Code, Course Title, Credits in the relevant boxes.
e Total Number of Courses opted shall not exceed 20 credits in a Semester.
e The courses opted by the student should be approved by the concerned Head of the Department/ Dean

S. No. Course Course Title Credits Teacher
Code
Compulsory Core Courses( No of Credits = 8)
1. | MSC415 Seminar Paper on Emerging issues in Marketing All Teachers
and Supply Chain Management 2 of Concerned
Department
2. | MSO 499 Project Work 2 Concerned
Mentor

MSO 598 Comprehensive Viva Voce

4. | POM 504 Operations Research 2 SG
Core Open Courses( No of Credits = 4)
5. | POM 505 Total Quality Management 2 RS
6. | MIB411 International Business Environment 2 MA
7. | CSR 403 Corporate Governance & Social Responsibility 2 MS
Elective Specialization(No of Credits = 8)

MSC 522 | Web Based Advertising 2 BS
9. | MSC514 | Sales and Distribution Management 2 CL
10.] MSC508 | Customer Relationship Management 2 CL
11.] MSC408 | Supply Chain Management 2 SK
12.| MSC502 | Marketing Research 2 SK
13.] MSC405 | Integrated Marketing Communication 2 BS

| hereby opt for the above-mentioned courses and undertake that | will not change my option later on.

Name of the Student (in Capital Letters): Roll No.

Signature of the Student
For Office Use Only
Options as exercised by the student are accepted, approved and the concerned student is permitted to deposit
requisite fee.

Signature of the Dean



Central Emwersity of Timachal Pradesh
(Established under Central Universities Act 2009)

PO BOX: 21, DHARAMSHALA, DISTRICT KANGRA — 176215, HIMACHAL PRADESH
School of Business and Management Studies

eACERvAME B oot |

Tentative Time Table (Monsoon Semester) with effect from 01.08.2017 (Semester-1)
mﬁ'ﬁ j 16301130 ) 56230 30
[ t |msoais seca ms rmu-o:, SEC A, MA AFA 407, SEC A, AN Or Sanieer Gupts (36)
r ey lf-“' 2 cR-2 Or. Bhagwan Singh (B5)
oo ' AFA 407, SEC B, MA lm-u. AEC B, MS i Frof. ¥.5.Verma (YSV}
atois) bt oh-2 ] (AN Mentors & Or, Gitanjali Upadhyay (G}
[ AF R 807, SECC, AN HREM 401, SEC C. AS MSC 401, SECC, O Or. Mtanprest Arora (MA)
moom  |cr-111 CR- 111 cra Or. Adim sharma (A5). €8
1 |sasan, sec A RS AFA 407, SEC A, AN MSD 413, SEC &, WS Masc 401, SEC A, €L v, Ashish Mag (AN)
mooM =3 . cR-3 r-3 CEY 01, Mohinder Singh (M5)
s + |mscaoy, sec B, sk MS0 402, SEC B, RS SAS 403 SEC B AN e Dr Sarvesh Kumar (SK]-
wOOM  [CR-111 CR-111 (CR-111 Cr. Cheman Lal [CL)
1 sasa03 stcc AN M50 413, SEC €. 56 MSC 401, SECC, €L Or. Reeta Devi (RS)
RooM  |cwi-2 cn-2 on-2
1 |msc a0l seca HAM 401, SEC A_ Y5V M50 413, SEC A, M5 Masc a01, SECA. L
moom |cra11 CR-111 cR-111 N 111
I |Msca01 secE sx [1ana 201, s8¢ B 61 AFA 407, SEC B, MA 505 403, SEC B, AN
WED | poom fora |2 (=¥ (UNCH BREAK a2 et
I [msoais sEcc se lmscau:.secca (A% A 407, SEC €, AN M0 402, SECC, MA
“noow Jor3 Jora =3 o3
1 [HRm aon, sEc & vsv ]mo 413, SEC A, M5
|‘ noom |cr 2 CR-2
e | 1 Jemenscee s 201, SECB, 5K MSQ 413, SEC B, MS | _—
aoom |or.2 A3 cR-3 R
Tt |wemaos secc as M50 413, SEC €. 56 MSC 401, SECC, €1
#ooM  [CR-111 CH-111 X
t |msos0z SEC A MA SAS 403, SEC A, RS MSC 401, SEC A, CL
nooM o8- 3 ez (=] |
it ] M50 802, SEC B, RS MSE 401, SEC B, 5K M50 213, SECE, M5 | ik NS0 413, SEC B, M5
ROOM -2 CR-111 CR-111 CR-3
F 1 ]Ms.u 402, SECC. MA MS0 413, SECC, SG S45 403 SECC, AN
ROOM ]m. 2 -2 ens

SECTION & (Roll no. 1-30)
SECTION B {Rofl no. 31-60)
SECTION € [Roll no. 61-90)
o

1 Notice Board
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Central Tnwwersity of Dumachal Pradesh
(Established under Central Universities Act 2009)
PO BOX: 21, DHARAMSHALA, DISTRICT KANGRA - 176215, HIMACHAL PRADESH
School of Business and Management Studies
Tentative Time Table Monsoon Semester with effect from 01.08.2017 (Semester-Iil)

DAY 1130-12 30 1230-130 130330 7303, 730490 CELEED]
o IMS0 506, SEC A, AS MSC 507, CL MSC 520, BS EDM 413, SEC A, €L Or, Sanjeev Gupta [56)
ROOM | CR-2 ] cp}-z " T E“_ CR-2 é?;hwn Singh (B5) a
m |MSD 506, SEC B SK AFA 512, AN 5 AFA 405, AN FDM 413, SEC R, GI WSO 507 Prof. ¥.5 Verma [Y5v)
MON ROOM |CR-3 CR-3 (AN Mentors & cn_s CR.3 Concerned Mentor Dr. Gitanjall Upadhyay (61}
m |MSOSDE SECC MA  [HAM 511 RS Mentees) HRM 411, GI MSC 506, SEC €, BS Or. Manpreet Arora (MA)
ROOM |CR-111 CR-111 cR-111 CR-111 Dr_ Adit| Sharma (AS)- CR
" AFA 415, MA AFR 507, MA AFA 502, MA MSC 805, BS MSO 506 SEC A AS D Ashish Mag {AM)
ROOM |CR-3 CR-2 d-z cR-3 (CR-3 Or. Mohinder Singh (M5}
TUE n MSC 509, SK HRM 502, AS. LUNCH BREAK MSC 404, CL AFA 554, M5 EDM 413, SECB, GI Dr. Sarvesh Kumar (5K -
ROOM  |CR-111 CR-111 CR-111 CR-111 CR-111 Cr. Chaman Lal (CL)
m  |HEM 525 RS HRM 413, AS HEM 508, GI MSC 506, SECC B85 Dr. Resta Devi [RS)
ROOM |2 CR-2 CR-2 CR-2
m MSC 509, 5K AFA 415, MA AEA 405, AN AFA 502, MA
ROOM  |CE-111 CR-111 CR-111 CR-111
" AFA 512, AN MSO 507 MSC 507, CL HRM 502, AS MSC 405, BS
weD mooM |CR-2 Concerned Mentor $INCH EREAK CR-2 CR-2 CR-2
W |HRW 211 GI HRM 525, RS MSC 520, BS HRM 511, RS
ROOM |CR-3 CR-3 CR-3 CR-3
"l ME0 506, SEC A, AS MSC 804, CL MSO 506, SEC A, AS MSC 506, SEC A, SK
ROOM  |CH-Z [CR-2 CR-2 CR-3
THU W |Mso 506, SECE, S AFA 507, M& LUNGH BREAK  |Mso 506, sEc 8, sk = ”SOJS:’;".HW
ROOM |CR-3 CR-3 CR-3
m |MSO 506, SEC C, MA HRM 508, GI MS0 506, SEC C, MA
ROOM {CR-111 CR-111 CR-111
w JEDM 413, SECA, CL MSC 506, SEC B, BS AFA 554, M5 MSC 506, SEC A, SK
RrOOM  |CR-2 CR-3 CR-2 CR-3
- m |MSD 506, SECE, SK EDM 413, SEC C, GI T HRM 413, AS MSC 506, SECB, BS MS0 507
ROOM  (CR-111 CR-111 CR-111 CR-111 Concerned Mentor
" MSO 506, SEC €, MA EDM 413, SECC, Gl
o uo: cnzd : CR-2 %IIWM\ Haad } S
c fEamaet w9 det T S
1 Nouce Board Himachal Pradesh K a Vishwaviaalaya

2 ARl Heads/Directorz, School of Business & Management Studies

3 All Concerned Teachers

4 Convener University Time Table Committes

5 Guard File

Scheol of Commerce & Management Studies
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Central University of Himachal Pradesh
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school of Business and Manageme Semester-I1)
ive Ti i ter) with effect from 23.01.2017 (Sem
Tentative Time Table (Spring Semes A N ) ML YT
DAY |SEMESTER|8.30-9.30  ]9.30-10.30 T030.11.30  |11.30-12.30 12.30-1.30 1,30-2.30 .30-3, Brof Yoginder . verma {YSV)
MON n HRM 402, |MSC 440, CL MSO 601, SEC  |LUNCH BREAK|AFA 411, MA TUTORI:L:é
SEC A AS A AS 1 MENTORINGL ___—1— Dr. Sanjeev Gupta (5G]
ROOM |CR-111 CR-2 CR-2 CRE SESSIONS | ———] Dr Bhagwan 5ingh (85
" POM 401, AFA 403, SECB, -
SECB, RS e L |+ Jor GranaliUpachyav(SU]
ROOM _|CR-3 CR-;EO = = | b [or. Manpreet Arara (MA)
" HRM 402, M5 1, )
SECC, YSV AN ] | L1 o, AditiSharma (AS)
ROOM |CR-2 CR-111
TUE o TAFA 211, MA|POM 401, SEC A, [AFA 403, SEC A, MsO401,Rs | FC-HUMAN MR DA (1
56 AN MAKING | ———] Dr. Ashish Nag (AN)
ROOM _|CR-2 CR-3 R | CR-111 [ 1 10 Mohinder Singh (MS)
i M350 601, SEC B, |HRM 402, SEC
Mz 8. 6t ———1 F——1 _| Or. Chaman Lal (CL)
ROOM CR-111 CR-111 14—
B TIRM 402, SEC C, | AFA 403, SECC, Dr, Sarvesh Kumar (€]
Ysv M5 ___________.__-——_____———————-——“
ROOM CR-2 CR-2
WED T 1POM 401, |HRM 402, SEC A, |AFA 403, SECA, M50410,GI | FC-HUMAN
SECA,SG__|AS AN MAKING | |
ROOM | CR-111 CR-111 cR-111 CR-3 [ ]
T THRM 402, |POM 401, SEC B, | AFA 403, SECB,
SECB, Gl |RS MA
[ Room_[cA-2 CR-Z CR-2
W |POM401, |HRM 402, SEC C. [AFA 403, SECC,
SECC,RS _|YSV Ms
ROOM |CR-3 CR-3 CR-3
THU W |M5C 440, CL|HRM 402, SEC A, [AFA 403, SECA, FCSKILL | MSO 401,
As AN DEVELOPME |RS
ROOM _|CR-2 CR-2 CR-2 NT [CR-111
I HRM 402, SEC B, |AFA 403, SECB,
Gl MA ]
ROOM CR-3 CR-3 ~—
i HRM 402, SEC C, | AFA 403, SECC,
vsv MS
ROOM CR-111 CR-111
FRI W |MS0601, |AFA403,SECA, [HRM 402, SEC MS0 410, GI FC-SKILL =]
SECA AS AN A, AS DEVELOPME
ROOM_|CR-3 CR-3 cR3 | CR-2 NT
I |IMs0601, |HRM 402, SEC B, [AFA 403, SECB,
SECB,MS__ |Gl MA
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|secc, AN |ms GRS |
ROOM_[CR-2 CR-2 CR-2 e
cc: Detall of Courses ]
1. Notice Board /AFA 403: Financial Managemnt MS0 410: Business Communication mﬁ‘ ,.QLQ bmc.ntStudie:
2. All Heads/Directors, School of Business & Manager HRM 402: Human Resource Mar|AFA 411: Management of Finmcullnsw gﬂ‘g] ﬂagJ ; 7Y, : ée:(l'
LAl 2 - . o i i |
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Central iﬁnlﬂmily of Bimachal Pravesh
o8 (Established under Central Unlllersities Act 2009)
OX: 21, DHARAM SHALA, DISTRICT KANGRA - 176215, HIMACHAL PRADESH

— School of Business and Management Studies 7
entative Time T, i H
DAY [ S351030 T eTs able (Spﬂ'n SemestErj with effect from 23.01.2017 (Semester-
1280 FETTYT]
ud . ExE] 30 TEACIHEN MAME & CODE
— AFA 477, MS
,_______‘ [—] AP S, %6 [AFA 525, AN AFA 450 et 506, SEC 5 Prof . oginder 5. Werma [Y5V]
| Sock | : T (7. 2(56) CR-3 [AN]. (R ;
w _____—-—————————____ﬂ________.a-z cn 2 1010Ma) & Cn-gMs] fom Dr. Sanjees Gupes (6
MON R— MSC 514, €1 aFa 532, s s s . ahaguan Singh (55
BT SESSIONS |cu-siBs), cAsict) & ——
o~ ] 2 2.5 cr.3 - 10{5K)
HRM 509, A5 — T 0r Marpreet Arcra (MA]
ROOM [CR-111 CR-3[YSV), CA-12(AS), B s
[CR-111{RS), CR-1GI) CR-111
w AFA 524, AN [AFA 404, MA Ara 526, AN |AFA 532, M5 AFA 427, MS Wiz Rita Dot r::l
Mg A3 er3 cr.2 2 ca-3 Or. Ashish Mg
TUE L] (HAM 407, /5 HRM 515, Gt MSG 459 —— lara 530, 56 (MR 504, AS O Mahinder Singh (M5)
CR- I o 3 111 D Chaman Lal (CL)
. 11 cr-2 Supariicl [cu-lu i =
ml\‘ e 8.0 [um 512,61 MSL 502, 5K Dr. Sarvesh fumsar
o2 cR-3 l cm 2
N AF4 524, 4N W18 411, MA a5a 508, MA sk 403, WS MSC 06, SEC A, SK
#OOM : R
CR-3 cR-2 CR-111 cR-2
Ms0 499
MSL 506, SEC 8, BS
we o MsCs14. @ (with Project  [HRM 515,61 FDM 413, T o ]
L caz Supervisor) cr-2 cr 3 ]
w HAM 509, AS MSC 522, BS , ]
noom cR-111 cn-3 ,
AFA 408, MA
L POM 504, RS 454 530, 56 MSC 506, SEC A, 5% {AFA 508 MA =
mOOM CR-2 cA-2 MO 459 (CR-2 CR-2 CR- =
i HAM 503, Y5V HAM 512. GI
THU w HEM 407, RS [with Project  |MSC 506, SEC B, BS ]
mooM ch-111 Supervisor) cr-3 cr-3 [<2]
MSLC 508, CL MSC 522, 85 ]
mﬂ | cr2 cR-111 ]
(AFA 450 ([5G, MS, M,
w ! AFA 530, 56 EDM 413, €1 M 506, SECC 5K (an) MIE 411, MA :::ams,ns
soom | a2 e s - a2 a2
FRI ~ } HRM 504, AS [CSH 403, M5 0 49 MSC 415 (B3, CL, S5)
noou -3 -
s <82 vith ive Project  (ERKTATITYS, OT, A5,
Supervisor) as)
w i MSC 502, 5K B
‘it cR-111
Detall [
f Courses
COURSES AS0/HAM 414/MSC .:ra 508 Mergers and Acqur HAM 515 HRM )
iy e m“. m‘“: i AFA 530 Fanancial [HAM 407 Intellgence /
i x: st |[AFA 532 Foreign Exchange Risk Management HRM 509 Pert /V
GROUP E [Roll no. 46-90) i : Weltar
M8 411 | Buuness MSC 521 Wet Based Advertising HAM 504: Social Securiny and Labou e L > s
o csA 403: CG & SR MSC 514. Sales and Distribution Management an, School Managemen
1 Wotice Board [POM 505 Total Cualsty Management MSC 508 Customer Relationship . C
7 Al Heady/Dir school of By i Stogles  [AFA 524 Options, Futures and Other Deri Mﬂtmwolrﬂwmwm %: &'”HEJ(.- 0' v, .
3 AR Concermed Teachers | AFA 404 Personal Fnance [MSC 502" Marketing Aesearch HT a7 |74} e < .}\!‘\T'
& Guasa File AFA 526 Bond Market Analysis and Strategees HAM 503 Human Resource b U_Z?' é;,—‘ﬁ?! ﬁ?w I"T i _i
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Central TnIFHergity of Himachal Pravesh

(Established under Central Unlilersities Act 2009)

School of Business and Management Studies

Time Table (Spring Semester) with effect from 24.01.2018 (Semester-IV)

PO BOX: 21, DHARAMSHALA, DISTRICT KANGRA - 176215, HIMACHAL PRADESH

— —
U™y 3 o e | ey | SRRt | -t —— —rza;
ol | B e T | B et T | P Se s PO e e e B
W AFA 417, MS MIB 411, GROUP A, MA AFA 576, AN POM 505, GROUP B, RS MSC 572, B Prof. Yopmaer 5. Verma (754
Dr. Sanprey Gueta
ROOM 2 cA-111 cr2 cr-3 3 ©5)
~ MSE 514, €L AFA 450 MSC 405, BS HRM 515. GI O haquan Srgh (27}
MON 5/ MENTORING =
Do ch-3 Concerned Supervisor cr-3 ] Dr. Gitaniali Ugactyay |
L HAM 509, AS MSC 415 HAM 512, GI Or. Marprest Arora (MA)
RO CR-111 Concemed = ca11L D Actrel Shaerna (AS)
e Rita Cow (RS]
" AFA 524, AN CSR 403, M5 |aFa 508, MA POM 505, GROUP A, RS POM 504, GROUP A, 56
ROOM CR-3 CA-111 cR-2 CR-2 -2 DOr. Achoch Mag [AN]
TuE ~ HAM 408, RS MsC 415 M350 499 HRM 504, AS POM 504, GROUP B, 5G POM S05, GROUP B, RS |Or- Mokndey Sargh (5]
(With Respective Project Superviser]
ROOM CR-111 (Concerned Supervisor CA-3 (=51 (CR-2 O Chaman Lal (L]
~ MSC 508, CL HRM 414 MSC 415, CL Dr. Sarwesh Kumnar [S]
ROOM CR-2 (Concerned Supervisor CR-111
w AFA 508, MA csm 403, M3 AFA 804, MA AFA 532 M5 {M1B 411 GROUP A, MA
ROOM A3 cr-3 cR-2 cR-2 R-2
WED ™ MECS14, CL MSLC 415 M50 498 M5 522, BS MSC 208, 5K POM 504, GROUP B, 5G
J iwith Project Supervisor)
RDOM -2 (2 Supervisar cA-3 R-3 -1
v HRM 503, YSV HiM 414 HAM 504, AS HRM 408, RS
ROOM CR-111 Concerned Supervisor CR-111 (CR-111
SC 415, BS
w AFA 4D4, MA AFA 524, AN AFA 427, M5 POM 504, GROUP &, 5G W
ROOM CR-3 R-2 CR-2 CR-2 CR-2
wSC 405, 85 50 458 HRM 509, AS
THU W HAM 515, GI 5 (with Project Supervisor) 3 MIB 411, GROUP B, MA AFA 450, MA
RooM cr-111 CR-3 CR-111 CR-3 cr-3
w MSC 508, CL HRM 503, YSV RM aL4, GI
ook cR-2 CR-111 e
" BaM 505, GROUP A, RS HRM 512, G AFA 536, AN A M50 A MSC 415, $K
ROOM CR-2 CR-111 CR-2 CR-2 (CR-111
R ~ MIB 411, GROUP B, MA AFA 532, MS i M50 433 MSC 408, 5K AFA 450, MS
—= With Res ive Project Supervisor
oo a3 ch-106 pree PrRiec uperen | s 3
" HIAA 414, Y5V HAM 414 RS AFA 450, 5G HRM 414, AS
et [T FC CR-111 cR.111
Detal of Courses
SLOT FOR U.W. COURSES (AFA 450/HRM 414/MSC A15: Seminar 18___5» 532: Foreign Exchange Risk M. HRM £09: Performance Management
GROUP A {Roll na. 1-45) POM 504: Operations Research MSC 522 Web Based Advertising _ HRM 504- Social Secunty and Labour Welfare
GROUP B (Roll no. 46-90) nIB 4110 18E MSC 514 Sales and Dlstribution Management Mote: Group A (Roll no. 1-45]) and
CSh 403 CG & SR MSC 508: Customer Relationship Management Group B (Roll NO. 46 Onwards)
@ POM 505: Total Quality Management MSC 4D8: Supply Chain Managemnet | Dean, | of Businget and Management Studies
1. Nouce Board AFA 524 Opuons, Fulures and Other Dern MSC 502: Marketing Research | @ mmh.u \.-‘. —U i
2 All Heady/Durectors, School of Business £ Managl AFA 404 Personal finance AN 503: Human Resource Development g ~ L 2
3. All Comcerred Teachers ATA 56 Bond Markel Analysis and Sirateq HAM S1Z: Industrial Psvchology | ws_ﬂ 5l ﬂNM__ DT mqwm.mﬁﬂa\- AT
4 Guard Fue AFA 427 Tax Management HRAM 515: International HAM 1 = D ‘ ~
AFA 508 Mergers and Acquisiiont MM 408; Organisational Theory, Design and Ellectiveness Himc hal Pra QNWT— —AO:Q:V._W Vishwy o tay a
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PO BOX: 21, DHARAMSHALA, DISTRICT KANGRA - 176215, HIMACHAL PRADESH

, School of Business and Management Studies
Tentative Time Table

Central Univergily of Himachal Pravesl
(Established under Central Universities Act 2009)

S — 0 (Monsoon Semester) with effect from 01.08.2018 (Semester-1)
ﬂ , ﬂ o - 10.30-11.30 11.30-12.30 12.30-1.30 1.30-2.30 230330 TEAGHER MAME & CODE
MSC 401, SEC A, SK MSO 4
13, GROUP A, MS  [SAS 403, SEC A, AS MSC 401, SEC B, CL SAS 403, SECB, AN M50 412, GROUP B, M5 [Dr. Sarjee Gugea (55])
| _room = CR-S CR3
_— . — CR-5 CR-4 CR-5 Dr. Bhagwan Sirgh (B5)
HRM
— 401, SEC B, G AFA 407, SEC B, MA Prof, V.5 \erma (15)
ﬂ ROOM _QL R4 :
MSC 401(TUTORIAL) | MENTORING AND TUTORIALS Dr. Girarsahi Ugasiyay (G1)
d 1 ﬂ?ﬂ.ﬂ 407, SECC AN MSO 402, SEC C, MA MSC 401, SECC, CL SECTIONA G C (All Mentors & Mentees) Cr. Mangreet Arcra (MA)
— ROGM. dn».m CR-3 RS Br. At Sharma (AS)
J 1 75..0 413, GROUP A MS  |SAS 403, SEC A AS MSC 401, SEC A, 5K Cr. Ashizh Nag (AN]
~ = —nn - MSC 401{TUTORIAL) :
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Course Code: CSR 408

Course Name: Leadership Development

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed:

1. To grasp the required skills of a leader who aspire to assume leadership roles in
organizations.

2. To understand the cognitive, emotional, social, cultural, spiritual, moral and behavioral
aspects of leadership.

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria:

1. Mid Term Examination: 25
2. End Term Examination: 50
3. Continuous Internal Assessment : 25

e Attendance- 10

e (lass Participation- 5

e Quiz-5

e DPresentation: 5
Course Contents:

UNIT I: INTRODUCTION TO LEADERSHIP “4
Hours)

e Introduction to Leadership

e Leadership Myths

e The Interactional Framework for Leadership
Leadership Styles and Followership Styles
Multiple Intelligences of a Leader

UNIT II: LEADERSHIP APPROACHES (4 Hours)
e Trait Approach
e Behavioral Approach
e Contingency Approach



Contemporary Approach

UNIT III: SKILLS FOR DEVELOPING YOURSELF AS A LEADER “4
Hours)

A-O-R Model of Leader Development

Learning from Experience

Building Technical Competence

Building Effective Relationship with Superiors and Peers
Development Planning

Building Credibility and Influencing Others

UNIT IV: SKILLS FOR DEVELOPING OTHERS 4
Hours)

Setting Goals

Providing Constructive Feedback
Building High Performance Teams
Delegating and Coaching

UNIT V: SKILLS TO DEAL WITH SITUATIONS
(4 Hours)

Leadership and Change

Skills for Optimizing Leadership as Situations Change
Managing Conflict and Negotiation

Leadership Ethics and Values

Prescribed Text Books:

1.

Hughes, Ginnett and Curphy. 2013. Leadership- enhancing the lessons of experience. 7e,
Indian Edition. McGraw Hill, New Delhi.

Suggested Additional Readings:

1.

2.

3.

v

All India Management Association. 2012. Leaders on Leadership: Insights from Corporate
India, Sage Publications India Pvt. L.td, New Delhi.

Gill, Roger. 2012. Theory and Practice of Leadership, Second Edition, Sage Publications Pvt.
Ltd, New Delhi.

Owen, Jo. 2012. The Leadership Skills Handbook. Second Edition. KoganPage, New Delhi.
India.

The Maxwell, John C. 2005. The 360" Leader: Pearson, New Delhi, India.

Alex, K. 2009. Soft Skills: Know Yourself & Know the World. S. Chand & Company Ltd.
New Delhi.

Mohan, A. Chandra. 2013. Leadership and Management: Text, Cases and Exercises),
Himalaya Publishing House, Mumbai.

Rowe, W. Glenn and Guerrero, Laura. 2013. Cases in Leadership, Third Edition, Sage
Publications India Pvt. Ltd, New Delhi.

Vijayaragavan, G. 2014. High Performance Leadership: Text, Cases, Games & Practical
Tools for High Performance Managers, Himalaya Publishing House, Mumbai.



Course Code: CSR 403

Course Name: Corporate Governance & Social Responsibility

Faculty Name: Dr. Mohinder Singh, Department of Accounting and Finance

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized classroom
activity / contact houts; 5 hours of laboratory work / practical / field work / Tutotial / teacher-led activity
and 5 hours of other workload such as independent individual/ group work; obligatory/ optional work
placement; literature survey/ library work; data collection/ field work; writing of papers/
projects/dissertation/ thesis; seminars, etc.)

Course Objectives: to inform and stimulate discussion on issues of ethics and social responsibility
encountered in the business setting. The material covered is intended to allow students to recoganise and
manage ethical and social responsibility issues as they arise and to help them formulate their own standards of
integrity and professionalism.

The course is designed:

e To enable the students to understand the concept, issues and challenges of Corporate Governance in
India as well as in MNCs.

e To increase the awareness on the ethical dimension of business, professional standards and the
responsibilities of a business student in future.

e To develop analytical skills for identifying and resolving corporate governance and social
responsibility issues in business

Attendance Requirement:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A minimum of
75% attendance is a must failing which a student may not be permitted to appear in the examination.

Evaluation Criteria:

1. Mid Term Examination: 25%
2. End Semester Examination: 50%
3. Continuous Internal Assessment : 25%

e  (lass participation: 5%
o DPresentations: 10%

e Assignment: 10%
Course Contents

Unit Topic Duration

I Ethics and Business (4 Hours)

e Nature of business, importance of ethics in business

e  Morality of profits, theories of Ethic



II

III

Iv

e Ethics in compliance, finance, HR, Marketing and Production

e Ethical practices in Business: Program, code of conduct, Credo, Ethics Training And
Communication, Ethics Committee, Integrity Pact, Whistle Blower Policy and Vigil Mechanism,
Social and Ethical Accounting, Ethics Audit, Ethical Dilemma
Conceptual Framework of Corporate Governance (5 Hours)

e Introduction, Need and Scope

e Elements of Good Corporate Governance
e Evolution of Corporate Governance

e Developments in India

e legislative Framework of Corporate Governance in India
Board Effectiveness-Issues and Challenges (4 Hours)

e Role of Directors, type of Board of Directors, Board Composition
e Responsibilities of Board

e Board committee
Corporate Governance and Stakeholders (4 Hours)

e Rights of Shareholders, Protection of Rights of Minority Shareholders
e Investor Protection in India and Shareholder Activism

e Definition and Evolution of Stakeholders Theory & Types of Stakeholders
Corporate Social Responsibility (3 Hours)

e  Meaning, Definitions, Need, Factors, Triple Bottom Line Approach
e Principles of CSR, CSR in India, CSR under the Companies Act, 2013
e CSR Audit

e Performance evaluation and Reporting in CSR

Books recommended

sl e

SN

Business Ethics- Concepts and Cases — Manuel G. Velasquez

Corporate Governance, Principles, policies and Practices — A.C. Fernando, Pearson Education

Corporate Governance — IICA, Taxmann

Mandal, S.K. (2012):Ethics in Business and Corporate Governance, Tata McGraw-$Hill Education, Private
Limited

Benn, S. and Bolton, D.(2011): Corporate Social Responsibility, SAGE Publications, Inc

The Art of Corporate Governance — Dr. Joffy George

Journals-  (a) ICSI — Chartered Secretary (b) ICSI — Student Company Secretary — E-
bulletin

Companies Act 2013 and Rules

SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015



Course Code: EDM 413
Course Name: Entrepreneurship Development

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;

writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

e Develop Entrepreneurship Skills in Students by giving an overview of who the

entrepreneurs are and what competencies are needed to become an Entrepreneur.

e Enable the students to prepare business plan, successfully launch and subsequently manage

their enterprises.

e Make students familiar with different financial institutions which support entrepreneurship

development.

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A

minimum of 75% attendance is a must failing which a student may not be permitted to appear in

examination.

Evaluation Criteria:
1. Mid Term Examination: 25%
2. End Term Examination: 50%

3. Continuous Internal Assessment: 25%

e Business Plan : 15%
e Assignments/Presentation : 5%
e C(lass Participation : 5%

Course Contents:

UNIT -1I:

UNIT - II:

Fundamentals of Entrepreneurship

Concept of Entrepreneur and Entrepreneurship
The Nature and Importance of Entrepreneurship
Theories of Entrepreneurship

Classification of Entrepreneurs/Entrepreneurship

Successful Entrepreneurs

Entrepreneurial Development

Factors Influencing Entrepreneurial Development
Entrepreneurial Development Models
Entrepreneurship Development Programme

Entrepreneurship: Emerging Areas

(6 Hours)

(5 Hours)



UNIT - III: Creating and Starting the Venture (7

Hours)
e Creativity and Business Idea.
e Legal Issues for the Entrepreneur
e Feasibility Analysis
e The Business Plan: Components and Preparation
UNIT —-1V: Entrepreneurship Management (6 Hours)
e Seclection of types of ownership
e Strategies for Growth
e Entrepreneurial Sickness
e (ases: Best management practices
UNIT —-V:  Support Institutions and Policies (6 Hours)

e Entreprencurial Policies in India
e Support Institutions

e (lustering

Prescribed Text Books:

1.

Hisrich, R.D., Peters, M.P. & Shepherd, D.A., (2008), Entrepreneurship, Sixth Edition, Tata
McGraw-Hill, New Delhi.

Charantimath P.M., (2008), Entrepreneurship Development & Small Business Enterprise,
Third Edition, Pearson Education, New Delhi.

Khanka, S.S., (2012), Entrepreneurial Development, First Edition(Revised). S. Chand &
Company Ltd., New Delhi.

Suggested Extra Readings:

1.

Zimmerer, W., Thomas, Scarborough, M., Norman, (2009), Essentials of Entrepreneurship
and Small Business Management, Fifth Edition, PHI Learning Private Ltd, New Delhi.
Barringer, R., Bruce, Ireland, Duane, R., (2011), Entrepreneurship: Successfully Launching
New Ventures, Third Edition, Pearson Education, New Delhi.

Timmons, A., Jeffry, Spinelli, Stephen, (2009), New Venture Creation: Entrepreneurship for
the 21* Century, Seventh Edition, Tata McGraw-Hill, New Delhi.

Morse, A., Eric, Mitchell, K., Ronald, (2009), Cases in Entrepreneurship: The Venture
Creation Process, Fourth Printing, SAGE Publications Inc., New Delhi.

Desai, Vasant, (2012), Entrepreneurial Development and Management of Small and Medium
Enterprises, Second Edition Edition, Himalaya Publishing House, Mumbai.

Sinha, S K (2010), Small Business Management, Centrum Press, New Delhi.

Desai, Vasant, (2011), Entrepreneurial Development, Sixth Edition, Himalaya Publishing
House, Mumbai



Course Code: CSR 401
Course Name: Human Values and Ethics
Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)
Course Objectives: The course is designed to:
1. Understand the significance of human values and ethics in achieving excellence at personal and
professional level.
2. Recognize, nurture and develop their inner and outer capacities enabling them to face the
challenges of life with equanimity to ensure sustained happiness and prosperity which are the
core aspirations of all human beings.

Attendance Requirement: Students are expected to attend all lectures in order to be able to fully
benefit from the course. A minimum of 75% attendance is a must failing which a student may not
be permitted to appear in examination.
Evaluation Criteria:
Mid Term Examination: 25%

1.End Term Examination: 50%

2.Continuous Internal Assessment :

e (lass Attendance - 10%

e (lass Presentation - 5%

e Written Assignment - 5%
e (lass Participation - 5%

Course Contents:

UNIT I: Human Values and Ethics: An Introduction (4 Hours)

e Meaningof Values, Formation of Self and Integration of Personality: Different Theories
e Culture and Values, Sources of Values, Types of Values

e Fthics, Types of Ethics, Objectives and Nature of Ethics

e Value Crisis in Contemporary Society, Education and Human Values

UNIT - II: Business Ethics and Human Values (4 Hours)

e Business Ethics: Meaning, Origin, Determinants of Business Ethics

e Principles and Importance of Business Ethics

e Value-Based Management, Values System in India

e Corporate Social Responsibility- History, Approaches, Benefits, CSR Examples



UNIT III:Indian Ethos and Human Values (4 Hours)

Bases of Indian Ethos, Modern Approach towards Indian Ethos

Indian Ethos- Management Thoughts and Practices, Ethos in Indian Context
Ethics and Hinduism, Ethics and Buddhism, Ethics and Jainism

Ethics and Sikhism,Ethics and Christianity, Islam and Ethics

UNIT IV: Values Propagated by Various Thinkers and Philosophers (4 Hours)

Swami Vivekananda and his Philosophy
Philosophy of Mahatma Gandhi

The Philosophy of Aurobindo
Philosophy of Rabindranath Tagore

UNIT - V:Human Values and Personal Development (4 Hours)

Personal Growth and Human Values

Human Values and Self Management

Developing the Emotional and Spiritual Intelligence
Harmony with Self, Family, Society, Nature and Existence

Prescribed Text Books:

1. Manna, Samita and SuparnaChakraborti (2012). Values and Ethics in Business and
Profession, PHI Pvt. Ltd., New Delhi.

2. Kumar, Niraj and Paras Tripathi (2014), Business Ethics, Himalaya Publishing House,
Mumbat

3. Ganjre, Kumardatt A., Pawar, Prafulla A. and Laxman N. Renapure (2013). Indian Ethos-
Modern Management Mantra, Himalaya Publishing House, Mumbai.

4. Gaur R.R,, Sangal R., Bagaria G.P. (2010), Human Values and Professional Ethics, Excel
Books, New Delhi.

Suggested Additional Readings:

1.

2.

Chakraborty S. K. and Chakraborty Debangshu(2013), Human Values and Ethics: In search
of Organisational Integrity, Himalaya Publishing House, Mumbai.

Murthy, C.S.V. (2012), Business Ethics: Text and Cases, Himalaya Publishing House,
Mumbai.

Fernando, A.C. (2010), Business Ethics: An Indian Perspective, Pearson Education, New
Delhi.

Verma Yoginder (2007),Education in Human Values for Human Excellence, First Edition,
Kanishika Publishers, New Delhi.

Ghosh, B. N.(2012), Business Ethics and Corporate Governance, Tata McGraw Hill
Education Private Limited, New Delhi.

Balachandran S., Raja K.C.R., and Nair B.K. (2003), Ethics, Indian Ethos and Management,
Second Edition, Shroff Publishers, Distributors Pvt. Ltd., Mumbai.



7. Mandal, S. K. (2011), Ethics in Business and Corporate Governance, Tata McGraw Hill
Education Private Limited, New Delhi.
8. Banerjee, R.P. (2010).Ethics in Business Management: Concepts and Cases. First
Edition.Himalaya Publishing House, Mumbai.
9. Bhatia S.K. (2001), Business Ethics and Managerial Values, First Edition, Deep and Deep
Publications, New Delhi.
10. Sekhar R.C. (2002),Ethical Choices in Business, Second Edition, Response Books, New

Delhi.

11. Chakraborty S.K. (2009), The Management and Ethics Omnibus, Eighth Edition, Oxford
University Press, New Delhi.

12. MisraRajan (2009),Human Values, University Science Press, First Edition, Darya Ganj, New

Delhi.
Lectures Topics Prescribed Chapter No.
Text Book
Meaning of Values, Formation of
Lecture — 1 Self and Integration of Personality: Book —1 Chapter 1-12
Different Theories
Cult d Val S f
Lecture — 2 1 HUEe ANd Vales, sources o Book — 3 Chapter 1-2
Values, Types of Values
. b —
Lecture — 3 Ethics, Types o EFhlcs, Objectives Book _ 3 Chapter 5
and Nature of Ethics and class notes
Value Crisis in Contemporary
Ch 4,7.8,11-13
Lecture —4 | Society, Education and Human Book — 3 apter %156,
and class notes
Values
Business Ethics: Meaning, Origin,
L -5 Book — 1 Ch - 5&6
ceture Determinants of Business Ethics o0 apter
Principl 1 f
Lecture — 6 | L nnciples and Importance o Book —1 Chapter — 9, 10 &11
Business Ethics
Value-Based M |
Lecture —7 | Aue-Based Management, Values Book —3 Chapter — 18
System in India
Corporate Social Responsibility-
Lecture — 8 History, Approaches, Benefits, CSR | Book — 2 Chapter — 8
Examples
B f Indian Ethos, Mod
Lecture — 9 ases of tndian Bt OS’, odertt Class Notes Class Notes
Approach towards Indian Ethos
Indian Ethos- Management
Lecture — 10 | Thoughts and Practices, Ethos in Book -2 Chapter — 1 &3
Indian Context
Ethics and Hinduism, Ethics and
L -1 ’ Book -2 Ch - 16 &18
ecture Buddhism, Ethics and Jainism o0 apter
Ethi d Sikhism, Ethi d
Lecture — 12 168 and Stehism, ies an Book -2 Chapter — 17

Christianity, Islam and Ethics




Swami Vivekananda and his

Lecture — 13 Philosophy Class Notes Class Notes
Lecture — 14 | Philosophy of Mahatma Gandhi Class Notes Class Notes
Lecture — 15 | The Philosophy of Aurobindo Class Notes Class Notes
Philosophy of Rabindranath Book-
Lecture — 16 | Tagore Additional Chapter 7-10
Reading 3
Personal Growth and Human
Lecture — 17 Class Notes Class Notes
Values
Lecture — 18 Human Values and Self Class Notes Class Notes
Management
Developing the Emotional and Book —
Lecture — 19 | Spiritual Intelligence Additional Chapter — 29,30,32,35
Reading-3
Lecture - 20 Harmony with Self, Family, Society, Class Notes Class Notes

Nature and Existence




Course Code: MSO 410
Course Name: Business Communication
Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised classroom
activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial / teachet-led
activity and 15 hours of other workload such as independent individual/ group work; obligatory/
optional work placement; literature survey/ library work; data collection/ field work; writing of
papers/ projects/dissertation/thesis; seminars, etc.)
Course Objectives: The course is designed to
e Facilitate the learners to assess their understanding and apply the concepts of business
communication in real-time business contexts.
e Enable students to understand practical aspects of business communication and help them
in communicating effectively both verbally and non-verbally at workplace.
e Enablestudents to develop their soft skills, such as listening and body language, and prepare
for interviews and group discussions.
e Attendance Requirements:
Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.
Evaluation Criteria:
4. Mid Term Examination: 25%
5. End Term Examination: 50%
6. Continuous Internal Assessment: 25%
e Attendance: 10%
e Library Assignment: 5%
e Presentation: 5%

e Quiz/Role Play/ Any other activities: 5%

Course Contents

UNIT I Nature and Scope of Communication 4 Hours
e Meaning, Features, Characteristics, Importance of Business Communication
e Benefits and Functions of Business Communication, The Mehrabian Model

e Communication Basics, Communication Networks, Tips for Effective Internal
Communication

e Interpersonal Communication, Communication Barriers

e [Effective Managerial Communication and Strategies for Improving Organizational
Communication

UNIT II Listening Skills 3 Hours

e [Effective Listening, Process, Advantages, Types of Listening
e Barriers to Effective Listening, Strategies for Effective Listening
e Leadership and Role of Listening



Case Study: The Farewell Speech

Unit 111 Non-verbal Communication Skills 3 Hours

Introduction, Significance, Forms of Non-verbal Communication
Types of Non-verbal Communication

Interpreting Non-verbal Messages

Case Study: Charisma Corporation

UNIT IV Business Writing Skills 5 Hours

Business Writing, Types of Business, Five Stages of Writing Business Messages
Business Correspondence, Business Letter Writing, Kinds of Business Letters

Reports, Kinds of Reports, Elements of Effective Business Reports, Steps in Writing
Routine Business Reports

Business Proposals, Types of Business Proposals, Components of a Proposal, Proposal
Layout and Design
Careers and Resumes

Unit V Developing Oral Communication Skills for Business 5 Hours

Interviews, General Preparation for an Interview
Business Presentations and Public Speaking
Meetings and Conferences

Group Discussions and Team Presentations
Ethics in Business Communication

Text Book
1. Raman, Meenakshi. Prakash Singh (2013), Business Communication, Oxford University
Press, New Delhi, Second Edition.
Suggested Reading
1. Mukerjee, Hory Sankar (2013). Business Communication, Oxford University Press, New
Delhi.
2. Guffey, Mary Ellen. Richard Almonte. (2013). Essentials of Business Communication,
Nelson, Sixth Canadian.
3. Sinha, K. K. (1999), Business Communication, GPC, New Delhi.
4. Raina, Roshan Lal. Iftikhar Alam. Faizia Siddiqui. (2010). Communication for Management.

Word Press, New Delhi



Lecture Plan

Lectures Topics Prescribed Chapter
Text Book No.

Lecture — 1 | Meaning, Features, Characteristics, Importance of Book 1 1
Business Communication

Lecture — 2 | Benefits and Functions of Business Communication, Book 1 1
The Mehrabian Model

Lecture — 3 | Communication Basics, Communication Networks, Tips Book 1 1
for Effective Internal Communication

Lecture — 4 Interpersonal Communication, Communication Barriers Book 1 1
Effective Managerial Communication and Strategies for
Improving Organizational Communication

Lecture — 5 | Effective Listening, Process, Advantages, Types of Book 1 2
Listening

Lecture — 6 | Barriers to Effective Listening, Strategies for Effective Book 1 2
Listening

Lecture — 7 | Leadership and Role of Listening; Case Study: The Book 1 2
Farewell Speech

Lecture — 8 | Introduction, Significance, Forms of Non-verbal Book 1 4
Communication

Lecture — 9 | Types of Non-verbal Communication Book 1 4

Lecture-10 | Interpreting Non-verbal Messages; Case Study: Charisma Book 1 4
Corporation

Lecture — 11 | Business Writing, Types of Business, Five Stages of Book 1 5
Writing Business Messages

Lecture — 12 | Business Correspondence, Business Letter Writing, Book 1 5
Kinds of Business Letters

Lecture — 13 | Reports, Kinds of Reports, Elements of Effective Book 1 6
Business Reports, Steps in Writing Routine Business
Reports

Lecture — 14 | Business Proposals, Types of Business Proposals, Book 1 7
Components of a Proposal, Proposal Layout, and
Design

Lecture — 15 | Careers and Resumes Book 1 8

Lecture — 16 | Interviews, General Preparation for an Interview Book 1 9

Lecture — 17 | Business Presentations and Public Speaking Book 1 10

Lecture — 18 | Meetings and Conferences Book 1 11

Lecture — 19 | Group Discussions and Team Presentations Book 1 12

Lecture — 20 | Ethics in Business Communication Book 1 13




Course Code: CSR 401
Course Name: Human Values and Ethics
Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)
Course Objectives: The course is designed to:
1. Understand the significance of human values and ethics in achieving excellence at personal and
professional level.
2. Recognize, nurture and develop their inner and outer capacities enabling them to face the
challenges of life with equanimity to ensure sustained happiness and prosperity which are the
core aspirations of all human beings.

Attendance Requirement: Students are expected to attend all lectures in order to be able to fully
benefit from the course. A minimum of 75% attendance is a must failing which a student may not
be permitted to appear in examination.
Evaluation Criteria:
Mid Term Examination: 25%

1.End Term Examination: 50%

2.Continuous Internal Assessment :

o (lass Attendance - 10%
e (lass Presentation - 5%
e Written Assignment - 5%
e (lass Participation - 5%

Course Contents:

UNIT I: Human Values and Ethics: An Introduction (4 Hours)
e Meaning of Values, Formation of Self and Integration of Personality: Different Theories
e Culture and Values, Sources of Values, Types of Values
e Fthics, Types of Ethics, Objectives and Nature of Ethics
e Value Crisis in Contemporary Society, Education and Human Values

UNIT - II: Business Ethics and Human Values 4
Hours)

e Business Ethics: Meaning, Origin, Determinants of Business Ethics

e Principles and Importance of Business Ethics

e Value-Based Management, Values System in India

e Corporate Social Responsibility- History, Approaches, Benefits, CSR Examples

UNIT III:Indian Ethos and Human Values (4 Hours)
e Bases of Indian Ethos, Modern Approach towards Indian Ethos
e Indian Ethos- Management Thoughts and Practices, Ethos in Indian Context
e Ethics and Hinduism, Ethics and Buddhism, Ethics and Jainism



Ethics and Sikhism, Ethics and Christianity, Islam and Ethics

UNIT IV: Values Propagated by Various Thinkers and Philosophers (4 Hours)

Swami Vivekananda and his Philosophy
Philosophy of Mahatma Gandhi

The Philosophy of Aurobindo
Philosophy of Rabindranath Tagore

UNIT - V:Human Values and Personal Development (4 Hours)

Personal Growth and Human Values

Human Values and Self Management

Developing the Emotional and Spiritual Intelligence
Harmony with Self, Family, Society, Nature and Existence

Prescribed Text Books:

5. Manna, Samita and SuparnaChakraborti (2012). Values and Ethics in Business and
Profession, PHI Pvt. Ltd., New Delhi.

6. Kumar, Niraj and Paras Tripathi (2014), Business Ethics, Himalaya Publishing House,
Mumbai

7. Ganjre, Kumardatt A., Pawar, Prafulla A. and Laxman N. Renapure (2013). Indian Ethos-
Modern Management Mantra, Himalaya Publishing House, Mumbai.

8. Gaur RR,, Sangal R., Bagaria G.P. (2010), Human Values and Professional Ethics, Excel
Books, New Delhi.

Suggested Additional Readings:

13

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

Chakraborty S. K. and Chakraborty Debangshu(2013), Human Values and Ethics: In search
of Organisational Integrity, Himalaya Publishing House, Mumbai.

Murthy, C.S.V. (2012), Business Ethics: Text and Cases, Himalaya Publishing House,
Mumbai.

Fernando, A.C. (2010), Business Ethics: An Indian Perspective, Pearson Education, New
Delhi.

Verma Yoginder (2007),Education in Human Values for Human Excellence, First Edition,
Kanishika Publishers, New Delhi.

Ghosh, B. N.(2012), Business Ethics and Corporate Governance, Tata McGraw Hill
Education Private Limited, New Delhi.

Balachandran S., Raja K.C.R., and Nair B.K. (2003), Ethics, Indian Ethos and Management,
Second Edition, Shroff Publishers, Distributors Pvt. Ltd., Mumbai.

Mandal, S. K. (2011), Ethics in Business and Corporate Governance, Tata McGraw Hill
Education Private Limited, New Delhi.

Banerjee, R.P. (2010).Ethics in Business Management: Concepts and Cases. First
Edition.Himalaya Publishing House, Mumbai.

Bhatia S.K. (2001), Business Ethics and Managerial Values, First Edition, Deep and Deep
Publications, New Delhi.

Sekhar R.C. (2002),Ethical Choices in Business, Second Edition, Response Books, New
Delhi.

Chakraborty S.K. (2009), The Management and Ethics Omnibus, Eighth Edition, Oxford
University Press, New Delhi.



24. MisraRajan (2009),Human Values, University Science Press, First Edition, Darya Ganj, New

Delhi.
LECTURE PLAN
Lectures Topics Prescribed Chapter No.
Text Book
Lecture — 1 Meaning of Values, Formation of Self | Book — 1 Chapter 1-12
and Integration of Personality:
Different Theories
Lecture — 2 Culture and Values, Sources of Values, | Book — 3 Chapter 1-2
Types of Values
Lecture — 3 Ethics, Types of Ethics, Objectives Book — 3 Chapter 5
and Nature of Ethics and class notes
Lecture — 4 Value Cirisis in Contemporary Society, | Book — 3 Chapter 4,7,8, 11-13
Education and Human Values and class notes
Lecture — 5 Business Ethics: Meaning, Origin, Book — 1 Chapter — 5 &6
Determinants of Business Ethics
Lecture — 6 Principles and Importance of Business | Book —1 Chapter — 9,10 &11
Ethics
Lecture — 7 Value-Based Management, Values Book -3 Chapter — 18
System in India
Lecture — 8 Corporate Social Responsibility- Book —2 Chapter — 8
History, Approaches, Benefits, CSR
Examples
Lecture — 9 Bases of Indian Ethos, Modern Class Notes Class Notes
Approach towards Indian Ethos
Lecture — 10 Indian Ethos- Management Thoughts | Book — 2 Chapter — 1 &3
and Practices, Ethos in Indian Context
Lecture — 11 Ethics and Hinduism, Ethics and Book -2 Chapter — 16 &18
Buddhism, Ethics and Jainism
Lecture — 12 Ethics and Sikhism, Ethics and Book — 2 Chapter — 17
Christianity, Islam and Ethics
Lecture — 13 Swami Vivekananda and his Class Notes Class Notes
Philosophy
Lecture — 14 Philosophy of Mahatma Gandhi Class Notes Class Notes
Lecture — 15 The Philosophy of Aurobindo Class Notes Class Notes
Lecture — 16 Philosophy of Rabindranath Tagore Book- Chapter 7-10
Additional
Reading 3
Lecture — 17 Personal Growth and Human Values Class Notes Class Notes
Lecture — 18 Human Values and Self Management Class Notes Class Notes
Lecture — 19 Developing the Emotional and Book — Chapter — 29,30,32,35
Spiritual Intelligence Additional
Reading-3
Lecture - 20 Harmony with Self, Family, Society, Class Notes Class Notes

Nature and Existence




Skill Development Courses offered during the Academic Year — 2017-18
Employability Skills

Programme of Study MBA

Course Code: HRM 416

Course Name: Employability Skills
Designed by Faculty Dr Aditi Sharma
Year of Introduction/Revision of Course Contents 2016

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)
Course Objectives: The course is designed to make the students knowledgeable about the various
skills and competencies that will help them to achieve their potential and help them in improving
their employability prospects.
Course Outcome:

e The course intends to make students job ready equipped with skill set required by the

industry.
Attendance Requirement:
Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.
Evaluation Criteria:
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25%
1. Class Participation- 10%
II.  Presentations - 10%
III.  Assignment- 5%

Course Contents:
Course Contents
UNIT I 4 Hours

e Employability skills

e Components of employability

e Models of employability
UNIT II 4 Hours

e Skills and Competencies

e Assertiveness

e Reading Skills

UNIT III 4 Hours
e Self Management
o Self Awareness
e Self Evaluation



UNIT IV 4
Hours

e Creativity

e Methods of Enhancing Creativity

e Innovations and Innovative Process
UNITV 4
Hours

e Negotiation skills

e DPower and Politics

Prescribed Text Books:
1. Gravells ,Ann (2010) Delivering Employability Skills in the Lifelong Learning Sector:
Further Education and Skills, Learning Matters Ltd., UK.
2. Robbins, P.; Judge, A. and Vohra, N .(2012), Organizational Behaviour, Pearsons. 14"
Edition

Suggested Additional Readings:

1. Rao, M.S. (2010). Soft Skills: Enhancing Employability: Connecting Campus with
Corporate, I. K. International Pvt Litd, New Delhi

2. Ricketts C. and Ricketts J. (2010). Leadership: Personal Development and Career Success,
Cengage Learning, USA

3. Vishnu, P (2012). A Handbook on Employability Skills: Soft Skills for Students and Job
Aspirants, Lap Lambert Academic Publishing GmbH KG.

4. Hager P. and Holland, S. (2007)Graduate Attributes, Learning and Employability Volume 6
of Lifelong Learning Book Series, Springer, The Netherlands

5. Hind, D. W. G. and Moss,S. (2005). Employability Skills, Business Education Publishers
Limited,


https://www.google.co.in/search?tbo=p&tbm=bks&q=bibliogroup:%22Further+Education+and+Skills%22&source=gbs_metadata_r&cad=7

Course Code: MSC 412

Course Name: Personal Selling and Salesmanship

Faculty Coordinator: Mr. Chaman Lal

Year of Introduction/Revision of Course Contents 2016

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organized
classtroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to:

Enable the students to understand the complexities and process of effective selling.

Enable students to manage the sales and sales force functions.

Provide training to students about selling techniques and skills

Provide experience to handle the real time situations

Attendance Requirement:
Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in the
examination.
Evaluation Criteria:
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment : 25%
a. Class participation =5%
(Note: Below 75%=0, 75-80%=1, Above 80- 85%=2, Above 85-90%=3, Above 90-95%=4, Above
95%=5)
b. Assignment/Presentation/ Surprise Test = 5%
c. Skill Demonstration = 15%
Course Contents:

UNIT - I: Understanding Marketing
(06 Hours)

e Fundamentals of Marketing
e An effective marketer
e An Effective Marketing Mix

e Consumer Behaviour: Retail Vs. Organizational
UNIT - II: Personal Selling and Salesmanship
(06 Hours)

e Understanding personal selling and Theories of Selling
e Role and Success factors of Professional Salespeople

e Modern Selling/ Changing Role of a Sales Force

e Sales Preparation and Process

e Team Selling and Handling Objections
UNIT - III: Selling Goods (06 Hours)

e Understanding the concept of Product
e Practical/Demonstration: Selling Consumable goods



e Practical/Demonstration: Selling Durable goods
e Tield Selling

UNIT - IV: Selling Services
(06 Hours)

e Complexities with Service selling
e Practical/Demonstration: Selling Services

UNIT - V: Managing Relations with Customers
(06 Hours)

e Basics of Relationship
o Key Concepts
e Practical Demonstration: Relationship Selling and Service Recovery

Prescribed Text Books:

1.

3.

4.

Kotler Philip; Keller Kevin Lane; Koshy Abraham & Jha Mithileswar (2009), Marketing
Management: A South Asian Perspective, 13" Edition, Pearson Education, New Delhi.
Havaldar Krishna and Cavale Vasant (2011), Sales and Distribution Management, Tata
McGraw Hill Education.

Still, Cundiff and Govoni (2011), Sales Management (Decision, Strategy and Cases), Pearson
Education, India.

Rai Alok Kumar (2013), Customer Relationship Management: Concepts and Cases, Second
Edition, PHI Learning Pvt. Ltd., Delhi.

Suggested Additional Readings:

1.

Kotler Philip; Armstrong Gary; Agnihotri Prafulla Y. & Haque Ehsan Ul (2011), Principles
of Marketing: A South Asian Perspective, 2™ Edition, Pearson Education, New Delhi.

Seth Jagdish N et. al, Customer Relationship Management, Tata McGraw Hill Publishing
Co., New Delhi.

Bhatt K Govinda (2010), Customer Relationship Management, First Edition, Himalaya
Publishing House.

Jobber and Lancaster (2011), Selling and Sales Management, Seventh Edition, Pearson
Education, India.



Course Code: AFA 404

Course Name: Personal Finance

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group
work; obligatory/ optional work placement; literature survey/ library work; data collection/
field work; writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to:

Acquaint the students with the concept of Personal finance, its overall management, the
various constituents of managing funds , Investments and Planning through Insurance and
other products available in market.

Course Contents:

UNIT - I: Personal finance Basics and Time Value of Money (3 Hours)
e Overview of financial planning process
e Components of a financial plan
e Tools of financial planning
e Opportunity cost and time
UNIT - II: Risk Management and Insurance Products (5 Hours)
e Risk management by Insurance
e Generalinsurance
e Commercial insurance
e Life insurance
UNIT —lll: Fundamental Investment concepts (4 Hours)
e Risk reward trade off
e Rational choices, Investment styles
e Speculation, Gambling, Trading
e Hedging, Diversification
e Arbitrage, leveraging
UNIT - IV: Investment Products (4 Hours)
e Equity shares, preference shares, debentures, Fixed deposits
e Saving Bonds
e Managed funds
e Mutual Funds
e Derivatives- Forwad, Futures, options Swaps
UNIT-V Loans and Collaterals (4 Hours)
e Home loans, Personal loans, Consumer loans, Car loans
e Types of collaterals and their characteristics

Prescribed Text Books:
1. Indian Institute of Banking and Finance. Introduction to financial planning. Taxmann’s
publishing House, New Delhi.
2. Kapoor et al. Personal Finance. Eighth Edition.McGraw Hill Education (India) Pvt Ltd.



3. Kishore M. Ravi, Financial Management. Seventh Edition.Taxmann’s publishing House,
New Delhi.

Suggested Additional Readings:

1. Dhamija, Horne. Financial Management and Policy. Twelfth Edition. Pearson, New Delhi.

2. Khan and Jain, Financial Management: Text and Problems. Third Edition Tata McGraw-Hill

Publishing House, New Delhi.

3. Chandra. Prasanna, (2009).Financial Management: Theory and Practice. Sixth Edition. Tata

McGraw- Hill Publishing House, New Delhi.
4. Pandey. | M, (2009).Essential of Financial Management. Third Edition. Vikas Publishing House,
New Delhi.
Lecture Plan
Lecture Topics Prescribed Text
Books
Lecturel Overview of financial planning process Books1
Lecture2 Components of a financial plan Books1
Lecture3 Tools of financial planning Books1
Lectured Opportunity cost and time Books1
Lecture5 Risk management by Insurance Books1
Lecture6 General insurance Book2&3
Lecture? Commercial insurance Book3
Lecture8 Life insurance Book3
Lecture9 Risk reward trade off Book2&3
LecturelO Rational choices, Investment styles Book4
Lecturell Speculation, Gambling, Trading Book4
Lecturel2 Hedging, Diversification Book 3&4
Lecturel3 Arbitrage, leveraging Book 3 &4
Lecturel4 | Equity shares, preference shares, debentures, Fixed deposits Book 3&4
Lecturel5 Saving Bonds Book 3&4
Lecturel6 | Managed funds, Mutual Funds Book 3&4
Lecturel?7 Derivatives- Forward, Futures, options Swaps Book4
Lecturel8 Home loans, Personal loans Book4
Lecturel9 Consumer loans, Car loans Book4
Lecture20 Types of collaterals, their characteristics Book4




Course Code: AFA 502

Course Name: Project Management

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classtroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to enable the student to know about the steps of project
initiation, Project planning, organizing, project monitoring and control, various sources of finance
for the projects, project auditing and control.

Attendance Requirements:
Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student will not be permitted to appear in
examination.
Evaluation Criteria:
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%
e Attendance 5%
o Ability to express unusual situations 5%
e Case study 5%
e Presentation 5%
e Quiz 5%
Course Contents
UNIT I Project Initiation
e Project Management — Project in Operations, Project management- Project hierarchy,
Project Lifecycle, Project and Strategic Management
e Project Origination — Political, Legal, Economic, Socio-demographic, Technological factors,
Other sources for Project ideas, Preliminary screening, Project rating
e Project Feasibility — Market Analysis, Technical Analysis, Financial Analysis, IRR, NPV,
Benefit Cost Ratio, ARR, Payback Period, Environmental Analysis, Social Cost — Benefit
Analysis, Project Appraisal and Selection
UNIT IIProject Planning
e Project Definition — Project Scope, Project Planning model, Work Breakdown Structure,
Organizational Breakdown Structure
e Estimating Time and Cost — Factors affecting quality of Estimate, Estimating Guidelines,
Cost estimates
e Scheduling, Networking, PERT, CPM
e Resource Allocation — Types of Project Constraints, Time Constrained Projects, Working
Capital Management
e Risk Management — Process, Identifications, Analysis, Risk Response Planning, Risk
Monitoring and Control, Managing Change

UNIT III Project Execution — Monitoring and Control



e Project Organization Structure and Culture — Traditional or Functional Organizations,
Project management through dedicated team, Matrix Organizations, Choice of
Organizations, Organizational Culture

e DProject Staffing — HR issues, Leadership and Management skills, Interpersonal Skills,
Organizational Skills, Duties of Project Manager, Traits of Project Manager, The Project
Team, Team Building, Managing Conflict, Other issues

e Project Monitoring and Control — Setting a Baseline, Project Management Information
System, Monitoring and Controlling Time Performance, Integrated Monitoring System,
Indices to Monitor Progress, Forecasting Final Project Cost

UNIT IV Project Financing

e THinancing of the Project — Capital Structure, Menu of Financing, Internal Accruals, Equity
Capital, Preference Capitals, Debentures, Term Loans, Working Capital Advances, Raising
Venture Capital, Raising Capital in International Market, Project Financing Structures,
Financial Closure, Credit Risk Rating

e Venture Capital and Private Equity — Venture Capital Investor,

UNIT V Project Audit — Closure and Review

¢ Project Audit — When to audit, How to audit, Who should audit, The Audit Report, Project
Closure, Project Closure Process, Performance Evaluation

e Project Review and Administrative Aspect — Control of In-progress Projects, The Post
Audit, Abandonment Analysis, Administrative aspects of Capital Budgeting, Evaluation

Text Books:

1. Khanna R B. (2011). Project Management. PHI Learning Pvt. L.td. New Delhi.

2. Chandra Prasanna (2011). Project; Planning, Analysis, Selection, Financing, Implementation,
and Review. Tata McGraw Hill Education Pvt. Ltd. New Delhi.

Additional Readings:

1. Maylor Harvey (2012). Project Management. Pearson Education.

2. Desai Vasant, (2011). Project Management. Third Edition. Himalaya Publishing House, New
Delhi.

3. Goel,B.B,(2009). Project Management-Principles and Techniques. First Edition. Deep &
Deep Publications Pvt Ltd., New Delhi.

4. Singh, Narendra, (2009). Project Management and Control. Fifth Revised Edition. Himalaya
Publishing House, New Delhi.

5. Pinto,K.,Jeffrey,(2009). Project Management. Pearson Education.

6. Richardson Gary L. (2011). Project Management Theory and Practice. CRC. Taylor and
Francis.

7. Meredith, Mantel (2011). Project Management: A Managerial Approach. Wiley India Edition.

8. Koster Katherin (2010). International Project Management. Sage South Asia Edition.

Lecture Plan

Lectures Topics Chapter
No.
Lecture-1 | Project Management — Project in Operations, Project management- | Book 1

Project hierarchy, Project Lifecycle, Project and Strategic Management

Lecture-2 | Project Origination — Political, Legal, Economic, Socio-demographic, | Book 1




Technological factors, Other sources for Project ideas, Preliminary
screening, Project rating

Lecture — | Project Feasibility — Market Analysis, Technical Analysis, Financial Book 1

3 Analysis

Lecture-4 | IRR, NPV, Benefit Cost Ratio, ARR, Payback Period, Environmental Book 2
Analysis

Lecture — | Social Cost — Benefit Analysis, Project Appraisal and Selection Book 1

5

Lecture - | Project Definition — Project Scope, Project Planning model Book 2

6

Lecture-7 | Work Breakdown Structure, Organizational Breakdown Structure Book 1

Lecture - | Estimating Time and Cost — Factors affecting quality of Estimate, | Book 2

8 Estimating Guidelines, Cost estimates

Lecture-9 | Scheduling, Networking, PERT, CPM Book 1

Lecture- | Resource Allocation — Types of Project Constraints, Time Constrained | Book 1

10 Projects, Working Capital Management

Lecture- | Risk Management — Process, Identifications, Analysis, Risk Response | Book 2

11 Planning, Risk Monitoring and Control, Managing Change

Lecture- | Project Organization Structure and Culture — Traditional or Functional Book 3

12 Organizations, Project management through dedicated team

Lecture- | Matrix Organizations, Choice of Organizations, Organizational Culture Book 3

13

Lecture- Project Staffing — HR issues, Leadership and Management skills, Book 2

14 Interpersonal Skills, Organizational Skills, Duties of Project Manager

Lecture- Traits of Project Manager, The Project Team, Team Building, Managing Book 3

15 Conflict, Other issues

Lecture- Project Monitoring and Control — Setting a Baseline, Project Management | Book 1

16 Information System

Lecture- Monitoring and Controlling Time Performance, Integrated Monitoring | Book 1

17 System, Indices to Monitor Progress, Forecasting Final Project Cost

Lecture- Financing of the Project — Capital Structure, Menu of Financing, Internal Book 1

18 Accruals, Equity Capital

Lecture- Preference Capitals, Debentures, Term Loans, Working Capital Advances, | Book 2

19 Raising Venture Capital

Lecture- Raising Capital in International Market, Project Financing Structures, | Book 1

20 Financial Closure, Credit Risk Rating

Lecture- | Venture Capital and Private Equity — Venture Capital Investor, Book 2

21

Lecture- Project Audit — When to audit, How to audit, Who should audit Book 1

22




Lecture- | The Audit Report, Project Closure, Project Closure Process, Performance | Book 2
23 Evaluation

Lecture- Project Review and Administrative Aspect — Control of In-progress | Book 1
24 Projects

Lecture- | The Post Audit, Abandonment Analysis, Administrative aspects of Capital | Book 1
25 Budgeting, Evaluation




Course Code: AFA 405

Course Name: Merchant Banking and Financial Services

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised
classtroom activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial /
teacher-led activity and 15 hours of other workload such as independent individual/ group work;
obligatory/ optional work placement; literature survey/ library work; data collection/ field work;
writing of papers/ projects/dissertation/thesis; seminars, etc.)

Course Objectives: The course is designed to

e Help students in understanding Basic concepts of merchant banking and also to know about
the various tools of financial services.

e Understand the various concepts of major financial services.

e It is also aimed at helping student equip themselves with the various techniques used in
merchant banking services.

Attendance Requirements:

Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student may not be permitted to appear in
examination.

Evaluation Criteria:
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%i.e. 25 marks out of 100

e Library Work Assignment: 5 marks
e Subjective Assignment: 5 marks

®  Quizzes/Games/Puzzles: 5 marks
e C(ase study : 5 marks

e Live Projects: 5 marks

Course Contents:

UNIT - I: Merchant Banking: Nature and Scope (4 Hours)

e Origin of merchant banking, Merchant banking in India
e Services rendered by merchant banks,organization of merchant banking units

e Investment Banking, investment banks and commercial banks, universal banking
UNIT - II:  Regulation of merchant banking activity (5 Hours)

Nature of Merchant Banking, objectives of the Merchant Bankers regulations

e (Categories of Merchant Bankers, Responsibilities of Lead Manager, Insider Trading

e Project preparation and appraisal

e Feasibility Study, Appraisal of Project, Financial Appraisal, Technical Appraisal, Economic

Appraisal, Social Cost-Benefit Analysis
UNIT - III: Issue Management (4 Hours)



e SEBI guidelines for Public issues
e DPre-issue management, Types of Issues and analysis of Prospectus
e Issue of prospectus, marketing and underwriting of issue

e Post-issue management, Allotment and Dispatch of shares/refunds and listing requirements
UNIT - IV: Portfolio Management Services and Credit Rating “4
Hours)

Portfolio Management Services
Credit Rating , Credit Rating Of Individuals, Companies And Countries
Basis of Credit Rating , Credit Rating Companies in India, Types of Credit Rating

e Factoring and Forfaiting
UNIT - V: Venture Capital (3 Hours)

e Meaning of Venture Capital , Features of Venture Capital

e Objectives of Venture Capital, Risk of a Portfolio, Financing By Venture Capital
Institutions, Stages/Process,
e Venture Capital in India
e Basics of Leasing and Hire Purchasing
Prescribed Text Books:
1. Khan M.Y. (2009) Financial Services, 5th Edition, Tata McGraw Hill, New Delhi.
2. Gurusamy (2009) Merchant Banking and Financial Services, 3rd Edition, Tata McGraw Hill, New Delhi.
Suggested Extra Readings:
1. Batra & Bhatia (2001) Management of Financial Services, Deep & Deep Publication, New Delhi.
2. Machiraju H.R. (2010) Merchant Banking Principles and Practice, 4th Edition, New Age
International New Delhi.
3. Gurusamy (2009) Financial Markets and Institutions, 3rd Edition, Tata McGraw Hill, New
Delhi.
4. Peter S. Rose (2010) Bank Management and Financial Services, 8th Edition, Tata McGraw Hill,
New Delhi.
5. Khan M.Y. (2009) Indian Financial System, 6th Edition, Tata McGraw Hill, New Delhi.
0. Pathak (2007) India Financial System, 2nd edition, Pearson, New Delhi.



Course Code: MSO 402

Course Name: Legal Aspects of Business

Course Developed By: Dr Manpreet Arora

Credits Equivalent: 2 Credits (One credit is equivalent to 10 hours of lectures / organised classroom
activity / contact hours; 5 hours of laboratory work / practical / field work / Tutorial / teacher-led
activity and 15 hours of other workload such as independent individual/ group work; obligatory/
optional work placement; literature survey/ library work; data collection/ field work; writing of papers/
projects/dissertation/thesis; seminars, etc.)

Course Objectives: After completing this course the students will be able to:
e Understand the concepts of Agreement and Contract.
Know the concepts of Sale of Goods Act 1930.
Understand the basics of Company Law.
Know about special contracts.
Know about Partnership Act 1932.
Attendance Requirements:
Students are expected to attend all lectures in order to be able to fully benefit from the course. A
minimum of 75% attendance is a must failing which a student will not be permitted to appear in
examination.
Evaluation Criteria:
1. Mid Term Examination: 25%
2. End Term Examination: 50%
3. Continuous Internal Assessment: 25%
Attendance 5%
Quiz 5%
Case study 5%
Presentation 10%
e Written tests 5%
Course Contents
UNIT I THE INDIAN CONTRACT ACT 1872
e Law of Contract
e Nature of Contract
e Offer and acceptance
e (Capacity of parties to contract
e Free consent. Coercion, Undue Influence, Mistake, Misrepresentation
e Consideration
e Performance of Contract
e Discharge of contract
UNIT II SPECIAL CONTRACTS
e Indemnity and Guarantee
e Bailment and Pledge
e Agency
UNIT 1l THE SALE OF GOODS ACT 1930
e Sales contract
e Guarantees and Warranties in sales contract
e Performance of sales contracts, Unpaid Seller



UNIT IV COMPANY LAW
Major principles — Nature and types of companies
Memorandum and Articles of Association

UNITV PARTNERSHIP ACT, 1932

2.

e Nature of Partnership

e Rights and Duties of Partners
e Types of Partners,
Prescribed Text Books:

1. Maheshwari & Maheshwari, (2009). Elements of Corporate Laws. Himalaya Publishing House
Pvt. Limited, India.
Tulsian PC(2013). Business Law. Legal Aspects of Business. Tata Mc Graw Hill.

Suggested Extra Readings:

NoupswNpeE

10.

SethTejpal (2012). Business Law. Pearson India.

Sulphey, Basheer (2011). Laws for Business. Eastern Economy Edition. PHI. New Delhi.

Gogna P.P.S., (2008).Mercantile Law. 4th Edition. S. Chand & Co. Ltd., India.

Pathak Akhileshwar, (2010). Legal Aspects of Business. 4th Edition. Tata Mc Graw Hill.

Shukla M.C., (2007).Mercantile Law. First Edition. S. Chand & Company Ltd.

Kapoor N. D., (2009). Elements of mercantile Law. Latest Edition. Sultan Chand and Company, India.
Ramachandra K., Chandrashekara B., Kanakattee Chandrakant, (2010).Legal Aspects of Business Text
and Cases.1* Edition. Himalya Publishing House Pvt. Limited, India.

Ramtirthkar R.R. (2009). Legal Aspects of Business. 2009 Edition. Himalaya Publishing House Pvt.
Limited, India.

Kuchhal M C, (2010). Mercantile Law. Seventh Edition. Vikas Publishing House. New Delhi.
Bulchandani K.R, (2010). Business Law for Management. 6" Edition. Himalaya Publishing House Pvt.
Limited, India.

Lecture plan

Lecture Topic Prescribed Text Book.
Lecture -1 Law of Contract Book -1
Lecture - 2 Nature of Contract Book -1
Lecture-3 Offer and acceptance Book —1
Lecture-4 Capacity of parties to contract Book —1
Lecture- 5&6 Free consent. Coercion, Undue Influence, | ——-——eeemeeeeev.

Mistake, Misrepresentation
And Consideration

Lecture-7 & 8 Performance of Contract and Book —1,2&3

Discharge of contract




Lecture-9 Indemnity and Guarantee Book — 1&2
Lecture-10 Bailment and Pledge Book — 3
Agency Book -1
Lecture-11
Lecture-12 Sales contract Book — 2&3
Lecture-13 & 14 Guarantees and Warranties in sales contract Book — 1&3
Lecture-15 Performance of sales contracts, Unpaid Seller | Book — 1
Lecture-16 Major principles — Nature and types of Book — 1&3
companies
Lecture-17 Memorandum and Articles of Association Book — 1&3
Lecture-18 Nature of Partnership Book — 3
Lecture-19 Rights and Duties of Partners Book —1
Lecture- 20 Types of Partners Book — 2&3




List of Project Reports - 2018

Sr. Registration Name of the Title of the Project Name of Project RD
No Number Students Guide mentor if
any
1. CUHP16MBAO1 | Abhishek Financial performance analysis of State bank of | Prof. Sanjeev Gupta
Sharma India ltd.
2. CUHP16MBAO5 | Ajay Bhatia An analysis of customer relationship Dr. Manpreet Arora
management of sbi bank in Kangra district:
customer prespective
3. CUHP16MBAO7 | Akshay Kaundal | Case study of employees working under out Dr. Ashish nag
sourcing policy
4. CUHP16MBAOS8 | Amit Kumar Dr. Mohinder Singh | Mr. Vikas
5. CUHP16MBA10 | Ankush Saphiya | People's concerns and preferences in cashless Dr. Aditi Sharma
payments
6. CUHP16MBA11 | Ankush Sharma | A study of Employee Engagement at SJVNL Dr. Rita Devi
7. CUHP16MBA11 | Ankush Sharma | Role of retail credit in sustainable growth of Prof. Sanjeev Gupta
bank credit
8. CUHP16MBA15 | Atul Pathania Marketing Perspective of SBI Dr. Manpreet Arora
9. CUHP16MBA17 | Digvijay Kanwar | Case study on indian automobile industry and Dr. Aditi Sharma
comparing the competitiveness of ashok leyland
with other major players in commercial vehicle
segment
10. CUHP16MBA18 | Dinesh A Study on Insurance Industry with special Dr. Ashish nag
reference to ULIP plan
11. CUHP16MBA19 | Dinesh Kumar | Fundamental Analysis of Banking Stocks in Dr. Mohinder Singh | Mr. Vikas




India

12. CUHP16MBAZ21 | Dipanshu Effectiveness of Social Media Advertisement on | Dr Sarvesh Kumar
Rathore Consumer Behaviour

13. CUHP16MBAZ21 | Dipanshu Financial planning for salaried employee and Prof. Sanjeev Gupta
strategies for tax savings

14. CUHP16MBA22 | Ekta A study of Investor’s behavior towards Life Dr. Rita Devi
Insurance in Kangra district

15. CUHP16MBAZ25 | Harish Kumar Social Finance and Stock Exchanges of India Dr. Manpreet Arora

16. CUHP16MBAZ28 | Isha Nag Consumer/customer behaviour on modern Dr. Aditi Sharma
retailing”

17. CUHP16MBA29 | Jagmalsingh “Diversification of investment and its impact Dr. Ashish nag
on portfolio mangement”

18. CUHP16MBA30 | Kiran Dr. Mohinder Singh | Mr. Vikas

19. CUHP16MBA31 | Kunal Mohan Ratio analysis of LIC Prof. Sanjeev Gupta

20. CUHP16MBA32 | Madhu Bala Employee Perception about the training and Dr Sarvesh Kumar
Development Practices of I'T sector

21. CUHP16MBA33 | Manoj Dhiman | Investor’s perception towards Mutual Fund Dr. Rita Devi
Investment

22. CUHP16MBA35 | Munish An analysis of Financial Reports of SJVN Dr. Manpreet Arora

23. CUHP16MBA40 | Nitesh Kumar | Rural Tourism in Himachal Pradesh Dr. Ashish nag

24. CUHP16MBA41 | Pankaj Performance Evaluation of MUDRA Scheme in | Dr. Mohinder Singh | Mr. Vikas

Chaudhary Himachal Pradesh: A Case Study of Kangra

District




25. CUHP16MBA41 | Pankaj Study of financial derivatives Prof. Sanjeev Gupta

26. CUHP16MBA43 | Praveen Kumar | Rural Finance; A case study of Kangra Dr Sarvesh Kumar

27. CUHP16MBA44 | Pawan Kumar A Study on effect of Goods and Service tax on | Dr. Rita Devi
Automobile Industry

28. CUHP16MBA45 | Piyush Sharma Rural Marketing: A Perspective of Himachal Dr. Manpreet Arora

29. CUHP16MBA51 | Rahul Singh Behavioral Finance and its impact ON Dr. Ashish nag

Bhadwal INVESTMENT decisions

30. CUHP16MBAS51 | Rahul Singh A study on cost and costing models in company | Prof. Sanjeev Gupta

31. CUHP16MBA52 | Reetika Sharma | Employee Attrition and Retention Strategies in | Dr. Mohinder Singh | Mr. Vikas
Federal Mogul Anand Bearing India Ltd,
Parwanoo

32. CUHP16MBAb54 | Sachit Sood Investor Confidence in Stock Market Dr Sarvesh Kumar

33. CUHP16MBA55 | Sahiba Thapa Financial Analysis of Kangra Co-operative Bank | Dr. Manpreet Arora

34. CUHP16MBAS55 | Sahiba Thapa A Study on Investor’s perception towards Dr. Rita Devi
various Investment Avenues

35. CUHP16MBAG1 | Savita Kumari Electronic payment: current scenario & scope Dr. Aditi Sharma
for future improvement

36. CUHP16MBAG61 | Savita Kumari The study of indian financial system post Prof. Sanjeev Gupta
liberalization

37. CUHP16MBAG2 | Shahid Online advertisement Dr. Ashish nag

38. CUHP16MBAG3 | Shallu A Study of investors Preference towards mutual | Dr. Mohinder Singh | Mr. Vikas

fund: A Case study of Dharmshala city




39. CUHP16MBAG5 | Shiv Kumar Effect of unemployment on computer Dr. Manpreet Arora
education graduates

40. CUHP16MBAG5 | Shiv Kumar The impact of Digital Banking in Rural India Dr Sarvesh Kumar

41. CUHP16MBAGG | Shiwani Work Life balance among employees in I'T Dr. Rita Devi
Sector

42. CUHP16MBA71 | Sunny Kumar The impact of global recession on information | Prof. Sanjeev Gupta
technology sector in india

43. CUHP16MBA73 | Suraj Awareness and Effect of GST (Goods & Dr. Aditi Sharma
Service Tax) on General Public

44. CUHP16MBA74 | Sushil Kumar An Evaluation of Complaint Handling System: | Dr. Ashish nag
A study on Path labs

45. CUHP16MBA75 | Sushma Dr. Mohinder Singh | Mr. Vikas

46. CUHP16MBA75 | Sushma Climate change awareness and attitude of Dr. Manpreet Arora
secondary school students

47. CUHP16MBA77 | Taresh Tandan | An Analysis of Financial Planning Dr Sarvesh Kumar

48. CUHP16MBA78 | Tashi Delek Role of Human Resource Management Dr. Rita Devi

Negi Practices at "'UDAAN'

49. CUHP16MBAS81 | Vikramjeet Venture captial in India Prof. Sanjeev Gupta

50. CUHP16MBAS83 | Vishal Portfoliomangement of Salaried People Prof. Sanjeev Gupta

51. CUHP16MBAS85 | Vivek “A Study on Income Tax Planning by an Dr. Ashish nag

Choudhary Individual Assesse”
52. CUHP16MBAS86 | Vivek Katoch A Study on the Perception of the Customers Dr. Mohinder Singh | Mr. Vikas

towards Discount Sales Events in the E-




Commerce Industry

53. CUHP16MBAS87 | Yogita Devi Role of commetcial banks in small scale Dr. Manpreet Arora
entrepreneurial development
54. CUHP16MBAS88 | Shilakha Sharma | Work Life Balance among School Teacher Dr Sarvesh Kumar
55. CUHP16MBAS89 | Nancy Thakur A Study of Organizational Commitment Dr. Rita Devi
amongst the employees of Commercial Banks
56. Factors Affecting Entrepreneurial Development in | Dr. Gitanjali Upadhaya
CUHP16MBAO4 Aditya Kapil District Hamirpur H.P.
57. Factors Affecting Entreprencurial Developmentin | Dr. Gitanjali Upadhaya
CUHP16MBA15 Atul Pathania Kangra District H.P
58. ANALYSING SERVICE QUALITY: AN ATTRIBUTE OF Dr. Gitanjali Upadhaya
CUHP16MBA26 Harsh Chambial CRM IN RURAL RETAIL
59. RURAL CONSUMER ATTITUDE TOWARDS ONLINE | Dr. Gitanjali Upadhaya
CUHP16MBA37 Nancy SHOPPING
60. Perception of People towards Pradhan Mantri Dr. Gitanjali Upadhaya
CUHP16MBA48 Priyanka Sharma | Jan-Dhan Yojana
61. AN ANALYSIS OF INVESTOR’S BEHAVIOUR Dr. Gitanjali Upadhaya
TOWARDS INVESTMENT AVENUES IN KANGRA
CUHP16MBA59 Sanchit Sharma DISTRICT
62. customer purchase decision: a study on rural Dr. Gitanjali Upadhaya
CUHP16MBA71 Sunny Kumar market
63. Awareness about Insurance Schemes among Dr. Gitanjali Upadhaya
CUHP16MBAS82 Vishal Bhardwaj Customers
64. CUHP16MBA09 | Ankit Gora Factors Affecting Work Life Balance of Teachers Dr. Chaman Lal




65. Dinesh Kumar Awareness and Attitude towards Tax Saving Dr. Chaman Lal
CUHP16MBA19 Schemes: A Case Study of Government Emloyees

66. Jagmal Singh Evaluation of Financial Performance of Banks: A Dr. Chaman Lal
CUHP16MBA29 Comparative Analysis

67. Nishant Kumar Determinants of Customer Satisfaction in Retail Dr. Chaman Lal
CUHP16MBA39 Store

68. CUHP16MBA59 | Sanchit Sharma Factors Affecting Trust towards Internet Banking Dr. Chaman Lal

69. Determinants of Online Shopping Behaviour of Dr. Chaman Lal
CUHP16MBA91 | Abhishek Sharma | Rural Customes

70.

71.
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